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PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 
Made By The Same Studio 





this one in 1926 .. this one in 195] 


and both were delivered in Gross Mounts 


c\ 


Honsy Doig ht Selly, Gugene, & 
aboul Mis Long Clssoctation with Sasa 


) 
i< ° 
TRON, Neminirc es 


Reminiscing about my thirty-two years in progressive professional photography takes me 
back to my first contacts with the Gross Photo Supply Company. In all these years it has 
always been through your most amiable and helpful salesmen that we have gleaned the 
latest in design and styling 
From the old ‘north skylights’ to the speed lights of today, progress has been a lot of 
fun and satisfaction, not the least of which has been the knowledge that our customers 
have always received the latest in smart packaging in Gross Mounts 
Too young legally to ask for credit, Henry Fehly opened his first studio over a poolroom 
in Fort Atkinson, Wisc in 1919 did all right and moved into a modern building 
10 years later . kept doing all right and sold out in 1936 and trekked to Port Angeles, 
Wash still kept doing all right and sold out in 1944 and moved to Eugene, Oregon, 
where he is still holding forth and mighty successfully too 
Mr. Fehly was 1949-50 president of the Oregon Professional Photographers Association 
That was the year of the Pacific and Northwest Photographic Convention and Trade Show, 
and as general chairman of that big and successful project Mr. Fehly says “Believe me 
this was about the biggest event of my life 
If you are not on our HENRY DWIGHT FEHLY, M. Ph 
calling list, write us for 
ustrated descriptive 
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ippeal, too! 


lsopan has the unique distinction of delivering photo 
graph lustrations of “top chent calibre.” risp. 
razor-sharp definition is the hallmark of Ansco Isopan 
Its brilliant gradation ‘ remarkably tine 
carefully balanced panchromati SENSITIVITY 
’ 7 
| S () P A N speed are other famous assets Profession 
\ 4 
Nave found these characteristics highly desirable tor all 


11M around illustrative purposes Lhe, help you deliver 


' 


that kee p chents happy 


ANSCO, BINGHAMTON, N.Y. A DEIVESLON OF GENERAL ANILINE & FILM CORP, “FROM RESEARCH TO REALITY 








EXTRA PROFITS FOR YOU 


from combinations 
and panels like 
this are easy 
with the 


KRUG 


HALOETTE 
ATTACHMENT 


and your enlarger 





Used By Leading 
Studios Everywhere 





Complete directions with 
each attachment. Once you 
learn the basic principle you 
can easily make anything 
you wish. We also supply 
directions for the contact 
method. 


» Our stock is limited and when what we 
have made up are gone we can make 
* no more until the emergency is over. 


Defense Mobilizer Wilson has already announced that restrictions on materials will 
not be lifted until late 1952 or early 1953. 


ORDER YOUR HALOETTE ATTACHMENT NOW 


HALOETTES are available for the 5x7 Eastman, Elwood and Solar enlargers at $27.50 
each; for the 8x10 Eastman and Elwood at $32.50 each, all f.o.b. Sumner, shipping 
weight about 5 pounds. State size and make of your enlarger. If your dealer cannot 
supply you, send check direct to us, but take action now 





KRUG HALOETTE CO., SUMNER, WASH. 
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Association Doings 





We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











@ The North Carolina Photog. Assn. is another to join 
the movement of state and regional organizations 
not to mention some local groups — toward the employ 
ment of a salaried executive officer. At their 1951 con 
vention, held in Winston-Salem from March 3 to 6, last 
year's sec. Leon Joyner of Henderson was appointed 
Permanent sec.-treas. on a salary basis. Exceptional, 
however, is the arrangement whereby he is also elective 
to go “through the chairs’ until he reaches the presi 
dency, after which he will return to the permanent 
office. This was their biggest and best convention, with 
some 200 in attendance, a truly large figure for a 
state with a comparatively small photographic popula 
tion. The new boord includes: Duke Sanchez, Charlotte, 
pres.; Robert G. Hodgkin, Jr., Wilmington, Ist vice 
Pres.; Timothy Hord, Shelby, 2nd vice-pres.; Mr. Joyner 
and, as directors: H. Theo. Lewis, Sanford; W. M 
Moore, Winston-Salem and John Frisby, Kinston. There 
are also three district chairmen: J. E. Van, Washington, 
eastern; James M. Torrence, Salisbury, central; Ennis 
W. Adkins, Gastonia, western. The program included 
Gordon Conner, Cleveland; Mr. Hodgkin; W. J. Narrie 
of Ansco; Don Berber, Hendersonvijle; Frank Rissi, Col 
linsville, Jl; Mr. Sanchez; Paul Vandivort of Kodak 
Lovis Garcia, M.Photog., Scranton; Harold Waltz, M 
Photog., Toledo; plus six highly interesting clinics. 


® Son Francisco is headquarters and place of reqular 
meetings of the Northern California Photog. Assn 
which at a recent dinner session installed the following 
officers: Karl Romaine, pres.; Elmer Moss, Ist vice-pres.; 
Jean Milo, 2nd vice-pres.; Robert Skelton, treas.; Miss 
Sue Jones, sec., all of San Francisco. The following 
directors complete the board: Thomas Jones, Oakland; 
Fred Lyon, Sausalito; Miss Ella Leiter, San Jose; Gavian 
F. McCullagh, Berkeley; Miss Jeanne Rieman, Kenneth 
Hall and Don. Meacham of San Francisco 


At the March meeting of the Prof. Photog. Assn. of 
Southern California, held in los Angeles on the 27th 
the inventor of the Garutso lens balancing unit which 
increases depth of field and resolving power (used 
on recent motion pictures) explained and demonstrated 
the device, after which Wallace Seawell of the Paul 
Hesse Studio, Los Angeles, spoke on theatrical portrait 
ure. Both Mr. Seawell and Max Munn Autrey, sec. of 
the group, are to be featured in forthcoming issues 
of THE PROFESSIONAL. 
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The 


“GOERZ AMERICAN” 
PRECISION PHOTO-LENSES 


An American Product Since 1899 


GOERZ DAGOR F6.8 


The favcrite nive 


have given profitable satisfaction 


over half 


corrected. wide 
exteriors, ¢ 
groups 
enlarging 
GOERZ SUPER DAGOR F8 


The wide angle lens greatly extended 


views banqu 


convertible 


GOERZ DOGMAR F4.5 
The perfect 
vertible 


work, color film 


GOERZ ARTAR F9 to F16 


The apochromat 


speed rre ted c n 


For news. spor rtraits, general 


tion with perfect reqiste 


f 


also for black and white 


GOERZ GOTAR F6.8, F8, F10 


The lens for black and white process 


mercial work 


pying and enlarging 
GOERZ REVERSING PRISMS 


for use with process lenses to eliminate 


of film 


GOERZ APOGOR F2.3, 35-50-75mm, 


for black-and white and 


ng 


work with 16 and 
35mm movie ca 


GOERZ HYPAR Fa, 
the wide 


16mm can 


GOERZ C-DOGMAR F4.5, 


the movie lens fo 


15mm focus, 
opic definition. ¢ 


150mm, 


with 16 and 35mm )° 


PANORTHO LIGHT FILTERS 


inted. with 


veer sizes 


LOMARA POCKET MICROSCOPES 


3mod fountain pen shape magnify ng ranqe 
Tal 
ustable stands and ac 


ile information 
dealer's name 


Prompt shipments 


GOERZ AMERICAN OPTICAL COMPANY 


OFFICE AND FACTORY 


317 East 34th St., New York 16, N. Y. 
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B® the Cleveland Soc. of Prof 


elected the 


Photogs., at their annual 
meeting late in March, following new off 
cers: pres., John Kubacki; Ist vice-pres., King Beact 
2nd vice-pres., John Piczszor 


freas LeMont B. Kier 


sec., Elroy Sanford 


W Gustave J. Shrader of Little Rock, Ark., was the 
light of the Feb 
of Greoter St 


14 meeting of the Prof. Photog. Assn 
Louis, Inc. “Camera Vignettes’’ was the 
title of his demonstration, supplemented with a movie 
film showing him at work in his camera room. Profes 
sional Contacts, their monthly bulletin, is now be 
planographed instead of mimeographed. Makes possibl: 
printing a lot more material in less space, and more 
legibly. A great improvement. 

@ The Southern Illinois Art League held the 
meeting on March 5 in Chester, with Martin 
Edw. J. Goldberger and Harry Johnson, all of 
putting on the program and bringing with them 
other St. Louisites to swell the attendance. The 


B. Leonards were the hosts 


@ The Tri-State Prof 


tions of Arkansas, Texas and Louisiana, has been hol 


Photog. Soc., which cover 
ing three-times-yearly one-day meetings which, from 
the standpoints of program value and attendance, have 
been miniature conventions. The Feb. 25 and Apr 
meetings took place in Longview, Texas, and the 
ture exhibit 


bringing the fortunate winners both 


prizes and other awards, have been a considerab 


feature of the sessions 

B No detailed report of the 1951 Photog 

Michigan convention (held in Lansing Feb 

ing reached us, we can only quote from the 
April Michigan Photographer that there wa: 

attendance and that the new 
Frank C. Stobbart 


Ferndale vice-pres.; 


board consis 
Saginaw, pres Herman 
Charles M. Baldwin, Flir 
directors: Mrs. Gertrude Arnold 
minagham; Mrs. Merrild C. Gamble 
G. Avery, Sturgis; Bill Williams 


brecht, M.Photog 


treas plus, as 
Grand Rapids; Harve 
Royal Oak; Max Ha 


Traverse City; Courneye Tourcott 


The original of this month's cover wa 1 Koda 


chrome by ( Joffe of Studio Associate New 
York City, and was taken for Dorothy Gray, Lin 
ited, manufacturers of fine cosmetics. It wa 
used for their Christmas advertisements featuring 
Golden Orchid perfume (which accounts for the 
emphasis on gold in the illustration) whict 
appeared in The New Yorker and leading fashion 
magazines. Their advertising agency is Lennen & 


Mitchell, of New York 
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Minutes saved mean money saved. That's why you'll 
enjoy using JIFFIX®, the quicker fixer. 


» Slashes up to 75% off the time required by ordinary hypo 
fixing baths, depending on type of film. 


> Gives you faster and greater hardening power than hypo. 


> No mixing ... just dilute JIFFIX with water to produce 
an acid-hardening fixing bath suitable for any film or 
paper. Hardener is bottled separately. 





> Economical, too! Service life of JIFFIX is 112 to 2 times 
longer than ordinary fixing baths. 


You'll be a JIFFIX fan for life once you discover the 
difference it makes in your darkroom. May we send 
you Data Unit X-183 with complete details? 








MALLINCKRODT CHEMICAL WORKS 


Mettinckrod’ > 
Mallinckrodt St, St. Louis 7, Mo 72 Gold St., New York 8, N.Y 


CHICAGO + CINCINNATI *CLEVELAND*LOS ANGELES*MONTREAL* PHILADELPHIA® SAN FRANCISCO 


Manufacturers of Medicinal, Photographic, Analytical and Industrial Fine Chemicals 
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Muskegon, and Del. Conkright, Mount Pleasant. This 


organization now offers hospitalization and medical 


group insurance to all members through the Michigan 
0 X a ver Cd Hospital & Medical Service. 

@ Three of the Wisconsin sectional groups held their 
0 p nves men annual meetings in January, electing officers as follows 


for 1951. Wisconsin River Valley: Henry R. Fey, Wiscon 


sin Rapids, pres.; John H. Keel, Marshfield, vice-pres.; 
“ec “ . . 
Sounds good, you say. Well, it Is Lawrence Cregar, Merrill, treas.; Gerald Phillips, Stevens 


good — and true besides. Many photo- Point, sec. South Central: Joseph Nondahl, Stoughton, 
graphers make enough profit on such pres.; Robert Sharpe, Beloit, vice-pres.; C. R. Reierson, 
sidelines as oils on canvas, miniatures Madison, sec.-treas. Fox River Valley: Don Fraser, 
and similar specialties to pay their Seymour, pres.; Carl Heller, Manitowoc, vice-pres.; Mrs 
rent and much of their other overhead. Frazer, sec.-treas., with Ervin Fletcher of Waupun and 
Robert Carter of Berlin as directors. 
What’s more, you don’t even do the 
work yourself. You take the orders and MM Commencing in March the Prof. Photog. Assn. of 
send them to us. All you do is add California inaugurated a monthly news letter for their 
your profit and take the money. What members. From that first letter we note that the South 
5 ern California P.P.A. have voted to allocate the state 
could be sweeter organization $2.00 from each member's dues and the 
P.P. Guild of San Diego 20% of its current dues 
Write for our illustrated Although there are notable exceptions — Wisconsin 
price list today being one which comes immediately to mind many 
state associations are hampered due to inadequate 


financing, and a really up-on-its-toes state association 
THE WALTER GAEHLER CO. 


can do a world of good. The local California groups 
104 South State St Syracuse 2, N. Y seem to be moving in the right direction 











Draw Track Backgrounds 


y-oiveen seri m1 [ame Stereo in the Studio 


wa track or curved 
By Dr. Kenneth S Ty jing 
nted colo and tab 


rug for bride, None 





Plush ; Send sketch and sizes ‘ 

ee ee Through this department we hope to awaken 

CAMDEN ARTCRAFT CO Trang For wall professionals to the importance of stereo pho- 
30 N. Wacker Dr., Chicago 6 -—— only $16 . : . J 4 

ee tography as a profitable sideline if not a major 

field. This column will be devoted to stereo 


THE JOH NSON BABY HOLDER equipment, technique and marketing possibil- 


ities. Correspondence and questions are invited. 
Only $10.00" Makes baby sittings quick and easy; 


forms comfortable body brace for 
use under dress with no parts MODERN STEREO is intimately wed with color photo 
extending beyond seat. Safe; sure 

SH onl aictle | Tih Suvas Sot ress graphy. The breath of life of which only stereo is cap 
thumb-screw clamp or release brack able must be brought to its full fruition through the 
t hr sec 5 m : 

et in three seconds. Your money use of color film. Black-and-white pales into insignifi 
refunded if not satisfactory 


E. L. JOHNSON 
PATCHOGUE THEATRE BLOG even more important because if he is to enter the 
PATCHOGUE, L.! N.Y 

















cance once the same object or scene has been viewed 


in color stereo. To the professional, color stereo is 


stereo field he must offer stereo to his customers pri 





marily as a new sales tool, one which will present the 
customers’ products in a@ manner so realistic that they 
sell themselves without the expense and bulk of sam 
ples, eliminating everything but the stereo slides plus 
a viewer or small portable projector and a price list 
Another reason for the dependence of modern 
stereo upon color is the fact that the color image is 
fie tad mes virtually grainiess. When showing the modern 35mm 


Dept D. Hollywood 46, California stereo positive an enlargement of approximately six 
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PROFESSIONAL PHOTOGRAPHERS...YOU CAN 
INCREASE YOUR PORTRAIT AND COMMERCIAL BUSINESS 
WITH THE STEREO-REALIST...FIND OUT ABOUT IT TODAY 


Stereo REALIST camera offers your chentel 


vero ealisl 


THE CAMERA THAT SEES THE S4ME AS YOL 


DAVID WHITE SALES CO 
Please send me 
REALIST ¢ 


wholly new, casy-selling 
Davib Witt Sates Co 


Court Strect, Milwaukee 1 
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times is necessory if the result is to be an ortho 
image, one in which there is a perfect relationship 
between the taking and viewing lenses, in other word 
when the focal length of the viewing lens is equivalent 
to that of the taking lens. In the Realist size the foca 
length of the viewing lenses is 44mm, practically the 


same as the focal length of the lenses on the Realist 


mera. The image seen the BS ith a viewer 
PUNCHES sheets and covers of any size caMmere S age seen by Se eyes Ww view 
or weight, quickly, accurately having lenses of 44mm is enlarged approximately x 


times, and the result is an almost perfect rendition of 
the original subject. 

When using color film such a magnification 
fine but with black-and-white the original small positive 
is so enlarged that any grain present in the emulsior 
becomes glaringly evident. When you wish to view 


BINDS up to 250 Sates si ie ae stereo you want to see the picture only; if it has a 
i 
colorful GBC plastic bindings lumpy, grainy appearance the value is lost despite the 


three-dimensional stereo effect Modern color film 
DO YOUR OWN 


produce positive dye images which, having no grain 


| ‘ ‘ ' present the closest possible photographic approach to 
AStiC in Hf the original exactly as the eye sees it 
This means that the professional who ha e 
Bind photos... albums working solely in black-and-white, and unfortc 
in your own studio this is still true of the 
NEW GBC portable plastic binding 


equipment* binds photos, mounted 


great majority of pro 
must learn something about color if he 
into stereo. Color films have an inherent 
or unmounted, into handsome 
plastic-bound books. Add sparkling sion. Exposure must be “on the button’ becar 


color to albums. Photos lie flat working in color under- or over-exposure mean 


turn smoothly. New equipment | to reproduce the original in its correct colo 
osts less an ¢ 2 > 3 

costs less than a typewriter Bind SelnPaaNEte ds Millia dtd. bedankt correct anes 

ing costs only a few cents per book 

nistainte Sand tne exposure. Theoretically there are steps to be taken 

SPECIAL TRIAL OFFER when working with 35mm the limitations of siz 

Send today for information such as to prevent any really practical correctior 

and 2 handy pocket memo 

books bound on this equip Therefore your exposure must be correct the 

ment. No obligation. time and this at once indicates the importance of 

General Binding Corporation 

808 W. Belmont Ave., Dept. pp.¢ 

Chicago 14, lil. modern photoelectric type. An additional problem 


not the genuine necessity for, a light meter of the 























toat of “color temperature, two words you will find 





constantly cropping up in every discussion of 
con have trays, tanks, sinks and workroom tables f 
YOU like new—ot little cost. Keep your darkroom photography. In brief, color temperature refe 
Pp t Y 


utensils in good repair with Probus Preservative fact that every object glows with a certain 
air ou save both time and money. Forty-five years of prac fh d 
cation have proved Probus safe for all photographic ° eat depending on its comparative color 


oses. Ask your photo supply dealer for descriptive circular. | object has a color temperature of zero degree 


WOLFF & DOLAN hg Fp el st | becomes heated it progresses through a dull red 


. red, bright red, orange and so on until it rea 





white heat. Each of the recognizable steps cat 


THAYER & CHAND ER /. / j with a definite temperature, stated in degree 
eoccccses Cort tuUSs 


eee seeewreneees 


(usually abbreviated to ‘K’’). Thus sunlight genera 

a color temperature from 5,900 K to 6,500 K, ord 
photoflood lamps are 3,400 K, and PS-25 lamp 
color photography are rated at 3,200 K. The best 


M10 WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS lamps to use for indoor color work are the 3,2 





tungsten photofloods available from your supply hot 


PHOTO MOUNTS | under that name in a wide assortment of base watt 


EASELS AND BOOK FOLDERS — ages and burning positions, inasmuch as indoo 
AND METAL PHOTO FRAMES | film (Type A Kodachrome or Anscocolor Indoor 
NU-WAY COMPANY oe rg ‘balanced’ for use with either of these lamp 
c c ar. 
Box 113 West Toledo Station 
1913 Sylvania Ave. (rear) & 4148 Monroe St. 
POLEDO, OHIO new to you is that if you want correct rendition 


The important point to remember if work in color 





the original colors of your subject, you must take yor 


1K 
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Fill in summer shadows... 
with G-E Photoflash! 


“4 we 
on 7) ar. 


Flashed by Carl Mansfield, Stenhenville, Ohio 
There’s an easy way to soften those heavy sun- 
light shadows ... fill in with G-E Photoflash. 
For General Electric Photoflash provides flexible 


portable light to create and control the effects 
you wish. 





Use it with imagination — diffused, “bounced” 
or “open’’—for better pictures ... in the studio 


or on location. 


Remember, there's a G-E. lamp for every photographic purpose 
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Proper Make-Up 
Means Better Portraits 


— easier work behind the camera whether 
you prefer conservative or glamour lightings 
— less retouching — more flattering proofs 


— and therefore better sales 


FOR ONLY $16.00 | offer you my com- 
plete Portrait Beauty Make-Up Kit with com- 
plete instructions — ample to last the average 
studio many months — originated by a prac- 
tical photographer for his own use 
approved by hundreds of studios throughout 
the country. 


Order now (all shipments C.0O.D) or 


illustrated 


write for my 


handsome today 


circular 


COMINI 


SNIDER PLAZA DALLAS, TEXAS 





filmholders, enlargers, printers, © 


etc. with g Th TiC 


master 


CUT YOUR NEGATIVE 
OPAQUING AND PRINT 
SPOTTING TO A MIN- 
IMUM...SAVE TIME 
. AND MONEY 
Professional 
3” size Static-Master instantly 
50 destroys static surface at- 
traction with POLONI- 
1” Amateur size $4.95 UM, a harmless by-prod- 
uct of the Uranium-Radium series. It is the first commercial 
product of atomic energy. 
Static-Master removes static, dust and lint with one simul- 
taneous brushing action. Most important, the neutralized 
surfaces remain free of dust and lint. 
Static-Master will quickly pay for itself in the time and 
labor it saves. 
Buy Static-Master at your local photographic store or sent 
postpaid if cash with order. 


NUCLEAR PRODUCTS COMPANY 


2156 Newport Bivd. Costa Mesa, California 
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pictures with light of the specified color temperature for 
the film you are using. You can readily prove this to 
yourself by frames 


trying a few 


that for which the 


with a light 
balanced; the colors 
will be far from true and may, in fact, be hideous 
All of this that 
vously work with one type of color film and one color 
temperature of 


other 


than film is 


does not mean you must contin 


lamp because a wide variety of light 
compensating filters are available 
which may be used to correct and balance almost any 


light to the 


balancing and color 


color temperature of your film. In fact 


you can even use daylight 


with the 


color film indoors, if you 


compensate proper filters, and vice versa 





We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











MB BOLSEY GUIDE, by Charles Abel and Dr. Kenneth S 
4’/ex7%, 121 pages 


Paper, $1.75 


Tyding 


numerous Ilustrations ncluding x 


full color postpaid. Publisher. Greenberg 


This is the first of a series of Guides, each to be devoted to 


the various models of a particular 
which Dr 


came 


make of camera on the 


American market, on 
The Bolsey 


hond 


Tydings and the writer have 


embarked first not only because it a 


popular camera with something like 100,000 already in 


use, but because it is the official camera for one branch of 


the armed forces. Second in the series will be the Modern 


Exakta Guide and Reference which is already going into type 


Each Guide is in three The first explains the 
detail. The 


Finished Photograph, a 


sections amera 


its operation and manipulation in second entitled 


‘From 
highly 


Camera to ondensed but 


complete basic text on lighting and processing a text 


which alone should be worth the price of the book to any 


amateur with a 35mm camera. The third section, again devoted 
specifically 
both 
and how 
hobby 


are naturally 


to Bolsey, discusses various 


which the 


types of photography 


simple and complex, for camera best fitted 


to employ it to best advantage whether purely fo 


Purposes or as a business or prefessional too We 


biased but in this series of Guides we 
attempting and 


we hope successfully to mplify photo 


graphy and explain its terminology in a manner that anyone 
an understand, an approach which we think ha been neg 
lected by too many earlier writer 


WM CLOSE.uP AND 
CAMERA. 5'/2x8, 48 pages 
Publisher. € 


PHOTOMICROGRAPHY WITH THE FICA 


profusely llustrated Pamphlet 


35¢ postpaid Leitz In Order from any Le J 


dealer 


A factual! and comprehensive booklet for professional and 


amateur Leica users, treating on the 


fields of mic 


mony uses of the Leica 


nthe rophotography macrophotography and 


photomicrography and how to employ for these purpose the 


wide range of Leica accessories which are available. Include 


five tables of essential data 


i | FROM EYE TO CAMERA, by Ray 
Cloth, $3.75 


Bethe 6'/sx9, 138 page 


over 100 illustrations postpaid. Publisher Pitman 


Here is one book about photography which, containing no 


technical information whatever and toking it for granted that 


the reader at least understands the basic principles of making 


photographs, is certainly no rehash of whot has already ar 








VENTURA 


Feature this timely new stvle — in either dark gray with dark 
gray and silver tintings, or white with delicate pastel tints 
to give your customers a choice of “dress” for that cherished 
photograph. 


It’s an all-around easel . . . in the practical 
sizes. 3x4 to 8x10. You will find many uses 
for it the smailer sizes just right for 
school work. 


Available now at your dealer. 


TAPRELL LOOMIS DIVISION 
EASTMAN KODAK COMPANY 


13 


The 
Professional 
Photographer 





14 


The 


BRUNEALU ... 


the finest tripod buy 
STURDY ... 


tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT ... 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... 
Lowers camera smooth- 
ly, safely. 
LIGHT... 

weights less than 9 Ibs. 
DURABLE ... 

will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. 








THREE * * * STAR 


SALES PROMOTION 


fer PHOTO STUDIOS! 


* BABY and CHILDREN’S PICTURES 
A large that 
Wholesale 


assortment of small toys every 


youngster wants at low prices 


price 
&*& TEEN-AGERS and ADULTS 
Use COMBS 


studio name on 
Write for 


schedule to studios 


costs are low and we will print 


Also KEY CHAINS 
Prices and samples 


envelopes 


*&kk WEDDING and CANDIDS 
We now manufacture the BLUE GARTER for the 
Brides. Give them to every bride and you get the 
Wedding Orders Send $1.00 for 


samples, full information and price list 


two 


Lowest Prices On 


PHOTO MAILERS 


Send for New 1951 Price Lists Today! 


THE PIERCE COMPANY 


3705 Nicollet Avenue, Minneapolis 9, Minnesota 














peared thousands of times 
with the 
with the 


in print. Mr. Bether 


technical and mechanical tool 


even more mportant ntangibles 


matter, light, color variety, pattern pace 


ment, balance creative expression and the like 


his carefully chosen illustrations emphasizes, with almo 


textual comment, one or more of the points he 


make. A very interesting and quite unusual book 


teach the reader more about pictorial composition 


other things) 


that 


than most of the 


alone 


numerous book 


with subject 


‘Tis Here, Maybe! — 








The ‘‘gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











@ Edbert R. Harris, 44, born in Cleveland and one-time 
manager of the Franklin Studios, Charlotte, N. C 
on March 11 


died 
in hospital in Atlanta. 


Bc 


early in 


E. Oyloe, veteran Minnesota photographer, died 


December 


long located in Fergus Falls, he 


had opened a second studio in Breckenridge shortly 


before his death, conducting that himself and leaving 


the other in charge of Mrs. Oyloe and his son Harley 


Ls Harry L. Standley, 70, long a photographer in Colo 


rado Springs but retired two years ago, died on March 
15 at his home there following a heart attack. He had 


a wide reputation for his views of Rocky Mountain 


scenery. 


HA. Mollenbrok, veteran photographer of Jack 
Ill, died on December 28 


a Ronald Doerg, owner of Ronnie's Studio, Harrisburg 


lil., is now in the 


charge of the Specia 
Service Photo Lab., Camp Carson, Colo 
of Sergeant. 


service, in 


, with the grade 


@ The 
Chicago, 


name of the 
should be well 
their 


Mid-West Photo 


to our 


Supply Co 
known readers who 


have seen advertisements of and 
ry rene 
30 years as a professional stock house they moved in 
April to 27 East Adams Street 
their 
field, having added a complete amateur 
to their old-established professional business 
who visit Chicago are cordially invited to drop in 


inspect the new place 


used lenses 


equipment in our classified column for years 


across the street from 


former location — and expanded into the retail 
department 
Readers 


ana 


Be Ashley P. McDowell, retired photographer of Altoona 
Pa., died at his 
21, aged 81. 


home in Curwensville, Pa., on March 
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T'S NEW! IT’S HERE! 
RAFMATIC“45” FILM HOLDER 


For 4x5 Sheet Film (B-W or Color) 


New 
mpecie job ge 
Features! 








ERE’S great news for every photo- 

grapher who has wanted the extra 
speed, convenience, and film choice of 
the Grafmatic Film Holder with his 4x5 legend . your initials, 
camera! The new Grafmatie “45° Film whatever data you wish. 
Holder is here... on sale today at your On the back of “45° 


In two corners youll find an inset 
where an identification tab can be 
placed to expose the negative with a 
date, or 


Grafmatic 
Graflex dealer's! 


This new, larger size Grafmatic has the 
same wonderful advantages as its smaller 
“23° companion. Its as slim as a film 
pack adapter, yet holds six sheets of film 
— — all one emulsion or 
sequence of black-and-white and 
It cycles in a flash, lets you get fast 


your own 


color. 


there’s a smooth, white, erasable pad 
on which to write 
notes, 
Three-position slide lock wheel pre- 
vents accidental withdrawal of dark 
slide and exposure of film, 
at a glance whether or not 


captions or other 


shows 
film in 


holder has been exposed. 
The new Grafmatie “45° Film Holder 
fits all 4x5 cameras equipped with 
Graflok backs. See this great new acces- 
sory today. Only $24.95. Grafmatic "23" 
fits Pacemaker “23° and Century 
phies, other press-type cameras 
Graflex or Graflok backs. Only 


action picture series, gives you all the 

versatility of sheet film without the bulk 

or bother. 

AND the new “45° Grafmatic has several 

new and valuable features: 

] Automatic negative identifier which 
exposes on each film sheet the num- 
ber shown on the counter dial. No 
chance to mix up a sequence. 


Gra- 
with 
$16.95. 


(Prices subject to change) 


& 





pol \ 
=i G 
oy © 


Graphix 
Graphic View II 


~GRAFLEX 


Frcze Winning Camera. 


Super D 


Pocemaker Century 


Graflex 








SAVE FILM..... 
REDUCE COSTS! 


MAKE 4 EXPOSURES 
ON 5x7 FILM 


With KEITH 4 way back. Made 
to fit any 5x7 camera or 
adapted to fit any 8x10 
back. 


SUPPLY LIMITED! 


Order Now! Price $50.00 
F.O.B. Los Angeles. State 


size and make of camera 


GARDEN & WILLIAMS 


3266 WEST PICO BLVD 
LOS ANGELES 19, CALIF 








Sewice te the Profession 


High grade enlargements for Portrait and Commercial Stu 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
elor work on portraits, exquisite Miniatures 

Attractive Pencil and Pastel Sketches from your negatives 
and photographs 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of o well established institution with modern 
equipment and an expertly trained staff of artists 


Write for Price List 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Il! 














When it comes to mounts— 
Chilcote begins where the others 
leave off Every Chilcote product 
is a silent salesman. Modern 
designs and finishes win instant 
admiration For folders, easels 
mats and portrait frames choose 
Chilcote. the preference of vet 
eran photographers 


2140 SUPERIOR AVE., CLEVELAND 14, OHIO 


Send for full information and latest catalog 
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B Frank Argenbright, who moved to Liberal, Kans 
and operated a studio there for many years after 
serving three decades as an army photographer at 
Fort Leavenworth, Kans., died at his home in Liberal 
on March 21 at the age of 76 


| Ralph Pratt, technical representative for Kodak in 
the Pacific northwest and one-time owner of a studio 
in lowa City, lowa, died in Newport, Ore., on March 
16, aged 61, while covering his usual route 


M@ Henry G. Peabody, pioneer commercial photographer 


of Boston, who specialized in marine, landscape and 
architectural work from 1886 to 1900 and during that 
time was also official photographer for the Boston & 
Maine Railroad, died at his home in Glendora, Calif 
on March 25. From 1900 to 1925, when he retired, he 
traveled extensively making lantern-slides, film slides 
and movies which he used as material for lectures 
Aged 95, he was the oldest alumnus of Dartmouth 
College 


& Jimmy N. Roos, M.Photog., of New Orleans, whom 
many P. A. of A. members will remember because 
of his service for several years as an assistant con 
vention manager on duty in the registration center 
and who was also Portrait Delegate to the National 
Council for several years, is equally active in New 
Orleans civic affairs. Long a member of the Police 
Advisory Board, in March he was also named a 
member of the Mayor's Advisory Committee 


WM Joseph H. Cook, 68, celebrated his 50th year as a 
photographer the last week in March. He bought his 
first camera in 1898 and began his professional career 
in a tent in 1901 in his home state of Nebraska. He 
worked for himself and others there until 1914 when 
he settled down permanently in Hamilton, Mo. That 
city’s Advocate-Hamiltonian devoted a good part of 
its March 22nd front page to his career and some of 
the older pictures from his files 


€ Ansco, Binghamton, N. Y., because of raw materials 
shortages, are now paying for certain types of used 
film spools and tubes. Usable Ansco film spools of 
35mm, 620 and 120 sizes and 35mm lLeica-type spools 
of other makes will be paid for at the rate of $5.00 
per 1,000 while aluminum tubes used for color films 
and Memo cartridges will bring $10.00 per 1,000. Note 
that spools and tubes are only acceptable in ship 
ments of 40 pounds, minimum, and should be sent 
freight collect to the Ansco Camera Plant, Emma 
Street, Binghamton, the packages being labeled to 


indicate the contents 


@ Chris. Schlechten, Bozeman, Mont., recently moved 
the family studio which was started in 1901 by his 
father Alfred (still active in the business) and his uncle 
Albert (now retired) into his residence. The studio is 


now the oldest establishment in Bozeman with which 





to get the BEST... 
at the best PRICE 


These photo envelope specialties 
... as well as all types of business 
envelopes... available for imme- 
diate delivery in ALL SIZES. Write 
for samples and prices TODAY. 





CONSTANT TEMPERATURE WATER 


for Film Processing 


MANY SAFE 
PROFITABLE DEPENDABLE 
USES 4 ECONOMICAL 


CONTROL 
WITHIN '/ F 
Reported 
by Users 


PRECISE 
CONTROL AT 
tow COST 


THERMOSTATIC q WATER MIXER 
Quickly pays back its cost 


Set a Powers water mixer for any temperature 
desired and forget it. Temperature of water re- 
mains constant regardless of fluctuations of pres- 
sure OF temperature in supply lines. Failure of cold 
water supply instantly shuts off delivery. 

Because it gives the most precise control ob- 
tainable it is recommended by leading film manu- 
facturers. It is a necessity in all photographic dark 
rooms, a must for color work and matrices. Used 
by thousands of photographers, lithographers, en- 
gravers, and in X-Ray film developing. Order today 
from your photo supply firm, or Write now for Bulletin 358PD 
Photo Developing VED . 
Supply Fixture $-4629 (| _ 

t 


Easy to Read 
4” Dial 


Thermometer 


Helps to Eliminate 
Costly Mistakes, 
Delays, and Waste 
Assures Better 


of Materials 
Quality Negatives 


Temperature Range 


Safeguards Valuable 
60 to 125 F. 


Negatives 
Backed by 60 Years of 
Experience in Water Temperature Control 


THE POWERS REGULATOR CO. 
2703 Greenview Ave., Chicago 14, lil. 


tad 
|] 
Please send copy of Circular 358PD and prices to t 
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HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 


IT WILL BE featured like the Blue Ribbon 
Photograph in this issue so that, if he 
wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 
WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 
the 
Winning 


Mentions their discretion, 


be 
other 


judges, in may 
award 
and the 


their use or 


photographs will returned 


makers will retain all rights to 


future sale 


THESE SIMPLE RULES must be followed 


1, Any reader of 
GRAPHER 


No one 


THE PROFESSIONAL 
compete 


PHOTO 


may 


may submit more than three photo 


graphs 


Entries must not have 


exhibited before 


been published or 


Entries must be 


unmounted and 


8x10 or 
Please 


black-and-white 


larger, mailed flat use 


photomailers 
Any subject is 
fashion, illustration or 
Biue Ribbon 
for 12 
are 


eligible: portraiture, commercial 


whatever 


winners may not compete again 


manths;. Honorable Mention winners 


urged to try again 
Address all 
THE 


Caxton 


entries to 
PROFESSIONAL 
Bldg 


Blue Ribbon Contest 
PHOTOGRAPHER 519 
Ohio 


15, 


Cleveland 15 
CLOSING DATE is 
RECEIVED 


FROM ENTRIES 


5 the judges wil 


v5. 


June 


to and June 
select Blue Ribbon Photographs 
September October 


including 


for August and 


ALL NON-WINNING 


soon as contest has been judged 


be 


winning photo 


entries will returned as 


graphs as soon as halftones have been made for 


each month, checks will be mailed immediately 


following the 


dging 


LET'S HAVE YOUR ENTRY 
—Now! 


Photographer 


ll actively connected. Chris. himself 


1934 


a founder is sti 
the 


joined firm 
M Congratulations to Mr. and 
Medlar 


Gregory 


Mrs. Robert 


the 


AcCoy of 
the Woodstock, Ill 


March 9 


arrival of 
due 
time becomes a photographer and takes over the studio 
it will then be in the 


Studio upon 


a son, Alan, on If Gregory in 


hands of the fourth 
John § 


the 


generation 


of the Medlar Medlar 
1856. At 
over, to be succeeded in turn by his 
McCoy 


Frank W. Medlar 


family founded it in 
Herbert B 


Modelle 


his death his son late took 
daughter 
Herbert's brother 
photographer in Spencer 
the P. A. of A. in 1908 


Winton B 


now Mrs Incidentally the 
late 
lowa was president of 
and his studio is now operated by his son 
Medlar, M.Photog. Both 
McCoy specializing in 


adults in 


the McCoys are active in the 


studio, Mrs portraiture of child 


ren and the camera room while Mr. McCoy 


takes care of weddings and commercial assignments 


® Harold D ith 


Fort 


Fort Madison, lowa, is 


and 


even better 


known in Madison The Nauvoc 
Miller 


that 


vicinity as 
learn from an 
March 31 
1935 


up housekeeping she 


we Story in 


that 


almost-full-page 
Evening Democrat. It 
his new bride 
inherited her 


city’s seems 


Mildred 


mother’s 


and set 


had 


when, in Harold 


taste 


for home-made whole wheat bread and rolls. Soon 


she noticed that the flavor of her baked goods varied 


from bag to bag of flour, even though each was the 


same brand. So, to cut a long story short, she decided 


to grind her own and she and her husband embarked 


on a long series of tests of wheat samples from 


farmers in states from lowa to Texas. Finally 


selected a the best 


Smith set up an 80,000 pound steel! bin at the 


they 


strain of North Dakota wheat as 


and Mr 


family home in nearby Nauvoo, III. First they planned 


using only a small home mill, to grind only enough 


flour for themselves and a few friends but the demand 


kept growing and now they have a regular commercial 


{though small and will erect a second 


80,000 pound 
the 


plant 


bin 


soon 
Without pushing their flour at all 
and at rather high price of 12'/,¢ a pound 
constantly 


Smith 


demand 


add Mr 


little profit the 


with 


they make very 


exceeds the supply. So this we 


photographers, studio 
their 


the 


to our list of versatile owners 


who while actively engaged with still 


find 
growing orchids 


blooded 


cameras 


time for avocations that run gamut from 


and breeding chinchillas to raising 


cattle and elected to public offices 


being 


WM Richard Worsley 
467 Kempton St 


Pettenaill 


New Bedford, 


that 


Mass., formerly at 
over the 
234 Union St 


the 


city, has taken long 


established Studio at and 


will continue to operate it under same name 


Harry Leman, Norwich, N. Y., now 79, writes that 


still and 
behind 


the 


1e 1S every sometimes nights) 


He 


working day 


in the studio after 60 years the 


camera 


started in london, Ont, at age of 19, as police 


jepartment photographer ater moved to Cleveland 








A fast bromide projection paper available in 


4 contrasts and 12 surfaces for Portrait and Commercial 
Artists... 


C OLOMA 


@ Leading photographers throughout the 





world choose Kilborn’s 
Coloma for printing by projection. Coloma offers uniform 
quality and unusual gradation of tones from 

black to white. Highlight your skill. . 
with this quality Kilborn paper 


Free samples upon request. 


hhilborn 


2911 First Avenue East 
PHOTO PAPER COMPANY 3 Cedar Rapids, lowa 


. and increase profits 
. Order Coloma today. 





Pioneers in the manufacture of quality photo paper since 1895. 








break 
the easy way i 
pa rur Glossy Print Drying 


.». INSTALL THE 


<“—-~- BAKO 


ECONOMY ‘''48”’ prverR 


Boy sa uare eRe onan Available 1 
ip ldrying surtace every ¢ 

ies with the PAKO Seamless Sl PIR 
DRt M Upto 1800 


t over heat (with hig 

efhiciency P \KOIL Poel ng Uniw) org 

hear, ther y controlled 

Right Pri ced Ri ght—Easy to Install! PAKO Corporation 
The PAKO Economy 18” Dryer ts 1010 Lyndale Avenu 

ter squeegee acto dest gee to dry more glossy prints of Minneapolis 11 

quality glossy prints. Insulated dr etter quality at less cost 

ends cut heat loss; hold normal 1 For complete details see your PAKO 

operating temperature D aril stor or mail the Coupon 


PAKO CORPORATION 


1010 LYNDALE AVENUE NORTH . 


amateur size, O 
{r 
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TAYLOR: 


HOBSON 
qekel @ aa bya) 


For the FINEST in 
PORTRAIT and COMMERCIAL WORK 
Select your lenses from America’s largest and most varied 
tock of fine lenses for the ¢ rait and commercial studio 
Tell what you need uv lens experts will be glad 
to a t in the selection the proper lens ond 


before you (Tell us size, focal length 


ae: 4 F:5.6 “Cooke Aviar $199. 50 
“PACKARD. IDEAL SHUTTER 


Available in 2” to 5” openings $12 ; & 
with or without bu a <cynchre 


zer 


gg ae way Sh > a $5.00 
_ Bed) CAMERA BACKS 


Jing 


omplete 
to 


er-size 
ft viar-make 
ameras Write for 
ide make and size of cameras) 
For full information write Dept. P 


Burke « James, Inc. 


FINE PHOTOGRAPHIC EQUIPMENT SINCE 1897 
321) S$. Webosh Ave, Chicego 4, Illinois, USA 





A Big Hit! A Real Value! 


ERTLERLITE TRIPLEX 
Hand REFLECTOR 


TWO-WAY 
USE 


. With Batteries 
for Flash 


2. With 110 V. 
for Photoflood 


Compact, well insul 
ated, weighs 3. Ibs. 
slip sockets, exten- 
sion cord, with  set- 
off switch, hang-up 
bracket. Standard 
outlet for extension 
flashes or synchro- 
nizers. Now supplied 
with batteries. 


Price $27.50 
Plus $4.13 Fed. Tax 


ERTLER PHOTO EQUIPMENT 


113 Se. Clair Ave., N.E. Cleveland 14, Ohio 
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and worked for the Edmondson Studio for a number 


of years, and finally settled down permanently in 
Norwich 


Bc. Sidney Cluck, who in his long photographic 
career operated studios in Missouri, Oklahoma and 
several Texas cities before settling down in his home 
town of Georgetown, Texas, died on February 7 in 
hospital there at the age of 66. Mrs. Cluck, who had 
been managing the studio for some time, will continue 


to operate the business. 


WA quite unusual photographic announcement tells us 
of the arrival of Laura Lee, weighing seven pounds 
eight ounces, at the home of Art. Mellior, photographer 
of South San Francisco, Calif. Mr. Mellior is now in 
the service as Chief Photographer with a Naval Air 
Reserve photographic squadron 


@ Mrs. Bertha Baumann, 89, widow of Karl Baumann 
died on April 4 at her home in Westfield, N. J., fol 
lowing a brief illness. A pioneer photographer of that 
city, she had operated a studio there for many years 


@ James Arthur Stewart of Los Angeles was honored 
with a second one-man show of his illustrative photo 
graphy in that city in five months, the most recent 
being at the Third Street Gallery from February 25 to 
March 24 


@ A new studio in Dallas has been opened by Mi 

Paulette Campbell and Miss Kathleen B. Tiller, under 
the name of Par-Kay Features Photography Studios, to 
specialize in illustrative, advertising, industrial and 
home decorative photography 


@ W. Vincent Watson, who operated a residence studic 
in Arlington, N. J., for many years, died there on 


April 5 of a heart attack, at the age of 63 


La Congratulations to the Thomas G. McCartys of St 
Louis, blessed on St. Valentine's Day with Dennis, a 


new member of their family. 


@ This classified advertisement in the Portland (Ore 
Journal sent us by a reader in that city, surely 
stopped us for a few moments: “ELWOOD S82 diffusion 
enlarger (5x7), $100. Equip. with woolen sock, F4.5 
lens.’ Our first thought was that if we had an enlarger 
tied together with an old sock we certainly wouldn't 
brag about it. Then the light dawned and we realized 
that the advertiser, probably phoning in the ad, had 
mispronounced Wollensak and the ad taker had writ 


ten down what she thought she heard 


HM The World Exhibition of Photography will be held 
in Lucerne, Switzerland, from May 15 to July 31, 1952 
the closing date being June 30 of this year. For com 
plete information write the General Secretary's Office 
World Exhibition of Photography, Lucerne 


(Turn to Page 50 








PHOTOGENIC VARIBEAM SPEEDSPOT LITE 


A newly developed spotlight in which the flashtube 
arrangement provides a brilliant light pattern with controls 
normally found only in Fresnel lens type incandescent 
spotlights. 


Various size lamps may be used to accurately project 


the modeling intensity in the desired proportion to pre- 
determine the flashlight intensity. 





Equipped with Air Cushioned Stand, Two Intensity 
Individual Power Supply Unit 50- 100 watt seconds, Photo- 
cell and shutter trip cord triggering. Also available with 
boom stand or any other desired combination. 


For further information on Photogenic Speed Lites see 
leading photographic suppliers or write to 





THE PHOTOGENIC MACHINE CO. 
YOUNGSTOWN 1, OHIO 














MAKE A PAINLESS PROFIT ON for the finest training 


QUANTITY PRINTS errs. Commercial ana 


Direct Color Photography 

Don’t turn down quantity print orders. Let US do them (; scauNiaalva ie Renair 
for you at a price that will show a handsome profit. samera Mechanics @ nepal 
Service and quality guaranteed. Typical prices: Beginning and advanced 
Post Card 5x7 8x10 courses at reasonable rates. 


1M $24.00 $50.00 $75.00 Co-educational. Dormitory 
5M 22.00M 40.00M 70.00M facilities VA approved 


Write for samples and complete price list so you're ready REMEMBER 
to quote on the first sample job that comes along 
training under G.I. Bill 


SPECIAL DISCOUNT FOR PHOTOGRAPHERS PROGRESSIVE. 
KIER PHOTO SERVICE SCHOUL UF PHOTOGRAPHY 
186 Sherman Ave., New Haven, Conn : 


RECOGNIZED LEADERS FOR 76 YEARS 


Portrait Copies and Reproductions, Enlargements, and Murals beautifully finished 
in Color — Sepia — Black and White by thoroughly experienced artists. 


Dept. PR., 1265 W. 2nd St., Cleveland 13, Ohio 








Artistic Photo Mounts designed to your specifications — for you exclusively. 
Frames and Mouldings of every description. The best selection in the country to choose from. 
QUALITY AT A REASONABLE PRICE WRITE FOR CATALOGUE 


Sprague-Hathaway, Inc. 


58 Day Street Established 1874 West Somerville 


Wedding Albums Framing Supplies Mouldings Portraits 
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The Editor's Commentary: 





I can remembe r--and it's not too many years ago, either, when radio 
was practically "out of\this world" as an advertising medium for the profes- 
Sional photographer. Tdday few broadcasting stations do not carry at least 
occasional spot announcements for Some Studio, while scattered around the 
country are several chaiys and various individual Studios which consider 
radio time as essential a\part of their advertising aS newSpaper space. 
somes now television and, \so far as I know to date, veteran portraitist 
Joseph Montgomery of Dallas\is the first to break the ice, witha regular spot 
over KRLD-TV each Sunday. 


\ 





Last month I mentioned hoW aerial photography is being used to "weigh" 
Stock piles of coal, and one of\its unusual applications in the Korean fight- 
ing. Portraiture, too, can be witally important. An American soldier ina 
Tokyo hoSpital can thank his fahily photographer for helping reStore his 
features to normal. Although hid face was terribly disfigured by a shell 
explosion the Army's plastic sSungeons were able to fix him up after they 
had secured a photograph of him as\he was from his mother here in the States. 
And right here in Cleveland the police department has found a new uSe for 
motion pictures. A Specially prepared film simulates, with the aid of Ssuit- 
able models, all types of unexpectéd maneuvers on the part of Suspected or 
apprehended criminals, even to where\ some of them suddenly reach for an un- 
SuSpected weapon. Rookie patrolmen, watching a heavily padded paper 
screen, take appropriate action which\includes drawing their own guns and 
firing in self-defense. The accuracy of their Shooting is checked by a re- 
run of the film. Thus, in safety to themselves and possible bystanders, 
they learn how to meet and master situations which in past years only arose 
in actual experience and often resulted in a rookie's death. 





A 


~ 
A British photographer has patented & device whereby his sitters are 
photographed through a mirror without being able to See the camera. The 
mirror, of course, is of the type which firSt became popular in American 
Speakeasies during the days of the Volstead Y‘mendment. While silvered in 
the normal manner, it is not backed, So the pekson behind it can See through 
it without being seen. Called Mirrophoto, the camera has a 13.6cm lens, 


self-cocking Shutter and remote control and takes three exposures on a 13x 
l6cm negative. With the sitter quite unaware that exposures are being made 
the resulting expressions are extremely lifelike and characteristic. 





A California reader complains that makers of{ lamp reflectors have lost 
Sight of the fact that 90% of most photographs are jade within the 15' focus 
point. "In the type of work I do," he writes,\where an even density 
across a 4x5 negative is required, I have tried eveky reflector on the mar- 
ket and either get a ‘hot Spot’ or increased density in the center; some- 
times a hot Spot around the edges with a dead spot in the center. s it pos- 
Sible for the manufacturers to give us a reflector for--let us Say--the #5 
and #22 photoflood that will deliver a flat field of light at 15' at an angle 
of at least 60 degrees?" His letter, which I have not \the space to publish 
in full, indicates that his testing has been very thorough. But after all, 
lamp reflectors are legion and I wonder if Some maker does not have what he 
needs. 


\ 
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MILTON GREENE 


Taken with Rolleiflex camera; 
1/50th second at F/6.3, on 
Super XX panchromatic film 


TERPRETTION 
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FREEDOM IN PHOTOGRAPHY 
By Andrew Harding 


MILTON H. GREENE is that rare bird, a ‘‘free soul’’ in professional photography. This 
young — very young — man attracts assignments from creative-minded art directors 
just as @ magnet draws steel particles into its orbit. While he was telling your 
reporter how much freedom of self-expression he is given on many of his accounts, 
the telephone rang. By the time the conversation was ended, Greene had a new 
assignment and your reporter was convinced that he was really free. 


He had been asked to make a series of photographs connecting a girl with 
the theatre. That's all! This job was given to him by a leading picture magazine and 


the only string attached was that he was to use photography as a medium, not 
sculpture or paint. The way Mr. Greene carries out an assignment like this is charac 
teristic of his attitude toward photography. He plans to take his Contax or Rolleiflex 
and start strolling around the theatrical district. He will just wander around with no 


special direction or goal. In the morning, afternoon and evening, he will walk the 


MILTON GREENE 
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streets that comprise that section of New York 
known as Broadway. If he sees something that 
says ‘Theatre and girl’’ to him, he'll photo 
graph it. If he doesn’t, he‘ll keep on look 
ing around until he does. 

This is the way he made many splendid 
documentary photographs in Europe. Some, 
like children in groups and a father photo- 
graphing his small son, were situations he 
just happened to encounter. Others were 
the result of lots of mental mulling-over before 
anything photographic was attempted. Some 
times this mulling-over ends up in a sketch 
“‘No one in the world would recognize it as 
a sketch,’’ said Mr. Greene; but he draws it 
and he understands it. 

For another type of photography for 
which he has developed a reputation, fashion, 
Greene just puts the model in a situation 
that seems appropriate and photographs 
what happens when it pleases his eye 
He picks the model who looks most 
attractive and most comfortable in the 
clothes. Then he places her in a situation 
which harmonizes with the clothes. When the 


MILTON 


circus was in town and he was given some 
lovely evening clothes to photograph, Greene 
took the model to the circus and surrounded 
her with clowns and circus atmosphere. To 
lend complete reality to the setup, he used 
only the illumination that was provided on 
the circus lot. If the clothes are distinguished 
by beautiful line, he sometimes uses no back 
ground at all except that least obtrusive of 
all backgrounds, seamless paper. But it is 
usually the model and clothes that suggest 
the situation, not vice versa. 

To do justice to the composition, Milton 
Greene depends on his eyes rather than on 
the ground-glass or viewer. His eye dictates 
the choice of camera as well as the tech 


nique for making the finished print or trans 


REENE 


At left: Fashion shot taken with Rolleiflex; 
1 /25th second at F/4, on Super XX panchro- 
matic film. Above: Contax shot in Florence, 
Italy: 1/50th second with wide angle lens 
at F/6.3, on Super XX panchromatic film 








parency. Instead of studying a set-up through 
a camera, he studies it with his eyes. If his 
eyes tell him that this particular set would 
look best in biting sharp focus all over with 
the finest texture and perfect quality, he will 
use an 8x10 view camera to photograph it. 
But if his eyes tell him that the mood of 
the picture is an active one, and that a static 
approach would weaken or even destroy the 
mood, he will use a Rolleiflex. Green has even 
been known to use a motion picture camera 
for situations that demand the ultimate in 
action. 

The mental attitude toward the picture 
is more important to this photographer than 





Documentary pic- 
ture taken with 
Contax in Paris; 
1/25th second 
at F/8, on Super 
XX panchromatic 


MILTON 
GREENE 


minute perfection. Whether he is doing a 
commercial photograph or an editorial illus- 
tration, he believes that the photograph is 
selling something. If the picture is selling a 
product, it must convey a mood and tell a 
story in order to prove that the product is 
one that the reader wants or needs. In an 
editorial illustration, the photograph is selling 
the message that the accompanying print 
conveys through another medium. In either 
field of photography, however, it is the all- 
important attitude that governs his choice of 
technique. 

If a slight blur due to motion, or 
softened outlines due to unsharp focus, is 








Fashion at the 
circus; 1/2 sec- 
ond at F/3.5 
with Rolleiflex, 
on Super XX pan- 
chromatic film. 
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a better vehicle for the message the picture 
is intended to convey, Greene will settle for 
that kind of imperfection. In fact he admits 
that compromise is necessary in photography. 
No one camera can do everything best and 
each has its limitations. 

In selecting the optical instrument that 
will best interpret a situation, the photo- 
grapher works like a concert pianist. He isn’t 


conscious of cataloguing his cameras, picking 
one and rejecting others because of suit- 
ability, any more than a concert pianist is 
conscious of what finger he must use to hit a 
certain key. The professional photographer 
should know what any camera can do and 


what he wants a photograph to look like. He 


then picks the camera that will provide a 
print closest to the mental image he has 
conjured up from the first thoughts he had 
about the assignment. In order to exploit 
the possibilities of all types of cameras, 
Greene keeps a large supply of cameras on 
hand. Starting with the usual studio Big 
Bertha, an 8x10 Deardorff view camera on a 
huge studio tripod, he also uses a Contax 
with F/1.5 lens, a Rolleiflex and motion pic 
ture cameras. The view camera has Ektar 


‘ 


lenses in 8Y4‘', 10° and 14” focal lengths. 
Lighting is as carefully chosen for its 
ability to furnish a desired effect as the 


camera and lens. Greene is especially fond 


(Turn to Page 48) 
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Honorable 


Mentions 


By 

F. B. Newman, 
Seal Beach, 
Calif. 





By 
Daniel S. Zudell, 
Los Angeles 











THE NEGATIVE for this 
second 


portrait was given a 1 25th 


exposure at F/11. The emulsion was Super 
Panchro Press Type B and development was four and a 
OK-50. The 


Warmtone, 


half minutes in reproduction is from a 


projection on developed in D-52, one-to 


one, for two and a quarter minutes. 


READERS WHO are married and have had occasion to 
watch their wives trying on hats or clothes will often 
have seen the better half turn down an offering with 
One of 
decides whether a portrait 


the remark: “It doesn’t do anything for me.” 
the important factors that 
(especially of a female subject) is good or bad is 
explained with just that phrase. If the 


“doesn’t do anything” for the subject it isn’t 


perhaps best 
picture 
good. It’s more than merely doing the subject justice, 
that. If 
you cannot at least flatter your subject, the least you 
to bring out the 


because a straight likeness may accomplish 


can do is good points of her 


personality 





In this picture the lighting is too flat, with the 
result that the face lacks roundness and even though 
the young lady is smiling, her expression seems frozen 
The flatness was probably due to the usual cause: a 
fill-in light too close to the subject, although lacking a 
lighting diagram we smile has 


cannot be sure. The 


been carried too far, making the mouth seem too 
wide and over-emphasizing the teeth. Improper place 
ment of the fill-in and probably also too high a 
position of the main source light has caused a shadow 
on the sitter’s right cheek which makes the cheek-bone 
much too prominent as well as a very bad “hole” in 
the opposite corner of the mouth, leaving the impres 
sion that one tooth is discolored and the other miss 
ing. All of this is made still worse by the highlight 
on the third tooth from that corner. If the teeth are 
to be shown at all (and we think that is usually better 
avoided) they must be made to appear an asset and 
not a liability. The fill-in has also over-illuminated the 
ear which, as a consequence, looks both distorted and 
too large. The hair-line, down the cheek beside the 
ear, at the back, and even on the other side of the 


face, is ragged and disturbing. 


The retouching is very poor. It was done against 
the grain of the skin and is so noticeable all over as 
to be seriously disturbing. With proper retouching plus 
some etching and pencil work to fix up the hair, there 
would have been great improvement. The negative was 
well exposed but over-developed, causing a loss of 
separation in the tones of the face while 
being both under-developed, is 
quite cold in tone. The eyes, by the way, are fine. 


the print, 
under-exposed and 


Your critic believes that if the subject had been 
seated more erectly, with her head raised and turned 
more toward the camera to show both eyes, and had 
then looked right at the camera, her real beauty could 
have been captured because she appears to be a very 
pretty girl. This would also have eliminated 
pleasant, almost-right-angle effect at the 
head, made still 


the un 
top of the 
more prominent by the part in the 
hair leading to the apex of the angle. Such a pose 
would also clear away 


the present very disturbing 


wrinkle in the sweater and the hollow in the side of 


the neck, to which the pearls unfortunately draw par 
ticular attention. 
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THE “TWIN CAMERA” METHOD 


By Harold Christopher 


THE BEIDLER-VIKEN STUDIO at Manhasset, Long Island, is 
a tribute to frustration! When A. J. Viken and Donald C. 
Beidler joined forces in 1922 in Chicago, Mr. Beidler used 
to fret and fume about the inadequacies of his camera 
equipment. ‘‘Why,’’ he demanded, ‘“‘can’‘t | find a camera 
that will let me see what I’m taking and give me a negative 
large enough to work on?” 

Mr. Viken was more than sympathetic. He too had 
struggled with children who assumed the most angelic 
expressions at the very instant they had leaned completely 
out of the picture. Yet he refused to compromise (as he 
saw it) with quality by using a camera that produced a 
small negative. He promised his partner and himself that 


























Opposite page, top: A. J. Viken 


Opposite page, below: Garden setting at Beid 
ler-Viken’s for producing outdoor effects 
in the camera room, such as the two boys 
on page 31 and the little girl on page 37 


Top left: The Beidler-Viken patented Twin Camera 
and special quick-action “lazy-tongs” tri 
pod 


Center left: Work table in the finishing room 
showing negative files below 


Below left: The basement work room with its 
long table ot left, closet in center with 
film drier above, and entrance to dark 
room at right 


Below right: A rack of film hangers being in 
serted in the drier; a time switch below 
controls the fan and heating element 


he would do something about it, and 
the ‘Twin Camera Method’’ of por 
traiture is the result. 

The twin camera outfit is his 
problem — “How can | focus on an 
active subject right up to the moment 
of exposure?’’ The Viken solution con 
sists of two 5x7 view cameras. They 
are mounted side by side on a single 
wooden support, and the tracks on 


answer to every portrait photographer's 


which the cameras run converge slightly. 


The viewing camera has been made 
into a reflex type. Supplanting the 
usual square sides which shield the 
viewing glass from light, Mr. Viken 
mounted an eyepiece of the type found 
on stereopticon viewers. This is covered 
with black velvet for comfort and to 
eliminate any possibility of glare. 
Focusing is accomplished with a 
large wooden knob on the focusing 
side of the instrument, and it operates 
so smoothly that focusing is almost 
automatic. To stop down the lenses, 








there is a small knob on top of the 




















viewing lens. Mr. Viken had this made at the 
had the 
top where 


same time he stops on the lenses 


placed on the cameraman can 
see them. This simple device saves the photo 
grapher from leaving the ground glass, duck- 
to find the stop 


returning to his former 


ing down he wants, and 


position. Protecting 
the lenses are large square lens hoods, also 
a Viken product. They are instantly detach- 
and reinforced with 
prevent 


able, metal rods to 
any possibility of one corner col 


lapsing on the taking lens without the camera 





man realizing it. 
The tripod on which the twin cameras 
rest is almost as remarkable as the cameras. 


most 
photographers would call it a blessing. Picture 
a tripod that can move up and down, back- 
wards and forwards and sideways, without 


Mr. Viken calls it a “lazy tongs‘’ but 


turning a knob or handle! That's 


exactly what this can do. The flat base has 


single 


wheels. Mounted vertically on the base is a 


sturdy metal extension that resembles the 


desk arm found on some telephones. There 
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are extension springs on the points, and a 
compression spring that stronger as 
the extension springs lose their power. The 
balance is so precise that the camera stays 
put wherever it is placed. As a child sitting 
for a portrait moves up or down, forward 
or backward, Mr. Viken can follow him with 
a minimum of effort. When one active boy 
grew tired of sitting on the platform and 
dropped to the floor, Mr. Viken was ready 
to photograph him before he The 
picture was sharp, too! 


grows 


landed. 
With the twin camera method and the 
lazy tong tripod, it is normal procedure at the 
Beidler-Viken Studio to present twenty-four 
poses of a restless child without a 
move. 


single 


Most of these studio portraits are shot 
at one thirty-fifth second at F/5.6 to F/6.3. 
It is of course necessary that the lenses on 
the viewing and taking cameras match per- 
fectly. Mr. Viken believes in seeing what he’s 
taking and taking what he sees and because 
extreme sharpness is successful in 


portraiture, he uses portrait type lenses on 


seldom 


BEIOLER-VIKEN 


both cameras. One set he favors is a pair 


of 10%” Ilex Photoplastic anastigmats which 
he bought in 1925. The formula for this lens 
calls for a rear element so ground that it 
provides just the right diffusion for the back 
ground. Another favorite pair are made of 


quartz. These are single element lenses and 


produce a _ soft, effect 


dreamy which is 
delightfully suited for some pictorial as well 
as human subjects. He cannot use these too 
frequently because the extremely soft effect 
is not as popular as the more realistic portrait 
technique. Speaking of ‘‘matching’’ lenses, 
when Mr. Viken has occasion to order a pair 
he even insists that they be made from the 
same batch of optical glass. 

Mr. Viken‘s lighting also smacks of the 
unusual. What he calls a ‘‘Viken’’ light creates 
a soft, flattering effect through the use of 
reflected light. This apparatus consists of a 
single lamp in a rather elongated reflector, 
placed so it shoots straight up at a curved 
metal reflector. This, in turn, directs the light 
on the subject. The reflected light provides a 


strong front light with plenty of modeling, 





yet, in spite of its strength, the light has such 
a soft quality that it does not bother the 
subject's eyes 

Another Viken standby is more elabor 
ate. This consists of a circle of four +1 
photofloods in reflectors, the whole suspend 
ed from the ceiling where it moves easily on 
two tracks. One runs parallel to the model's 
platform, while the other is at right angles 
addition to controlling the 
position of the light in relation to the subject, 


and its nearness, the tracks keep the bank 


to the first. In 


of lights close to the ceiling and save valuable 
studio space. This light is synchronized to the 
shutter of the twin camera. Since the lamps 
are lit for a mere fraction of a second, they 
can’t bother the most sensitive eyes, and the 
photographer half 
closed eyes or painful squints in the portraits 
he takes 

Other Viken light 


stands. One Johnson Ventlite is suspended on 


needn't worry about 


exclusives are his 


a bracket which slides up and down on a 


vertical brass tube 


mounted on a flat brass 





Not 


finger-breaking screws for raising and lower 


plate. only does this light eliminate 
ing the stand, but it takes up less space than 
a tripod type stand, more easily 


moved. Another light, similar in type, locks 


and is 


with a washer instead of the usual screw. 
The gobos or screens that shield these 
lights are just as remarkable as the stands 
themselves. After cutting out a gobo in the 
size and shape he uses most frequently, Mr. 
Viken mounts the wire handle on a universal 
joint. The universal in turn is attached to a 
clamp that fits stand. All the 
photographer need do to use the gobo is 
attach the clamp to the stand, then bend the 
universal to 


any normal 


place the shade wherever he 


chooses. 


The lighting set-up in which these lights 


are used is the normal portraiture scheme. 
*2 photofloods provide general illum 


ination and 


Two 


serve as the angle lights. To 


eliminate shadows, Mr. Viken trains another 
pair of #2 photofloods on the background. 


To highlight the hair and model the nose 
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when necessary, he uses spotlights. 

His choice of film, however, is not the 
customary panchromatic variety. Mr. Viken 
likes a fast orthochromatic film, Ortho X, 
for general work. Although this type of film 
requires more retouching in some cases, the 
eye rendering is excellent, and that is impor- 
tant to a portrait photographer. Retouching 
isn't a problem with him, anyway. He’s been 
doing it since 1913. That was the year Nor- 
wegian-born A. J. Viken first applied for a 
job in photography. He had always loved 


the camera, but his occupation then was 
telephone maintenance. 

When he asked for a job, the photo 
grapher handed him a batch of prints and 
told him to spot them. Although Viken had 
never spotted a print before, he sat down 
and spotted these. The owner looked them 
over, expressed satisfaction, and handed the 
applicant a handful of negatives. ‘‘Retouch 
these,’ he said. Again Viken passed the test 


They were the first negatives he had ever 


retouched! He was then put in charge of a 




















branch studio, with the additional chore of 
retouching negatives for all the studios. 

After his wife and family joined him in 
the U. S., Mr. Viken settled in Chicago. He 
Donald Beidler worked and 
built up a large and fashionable clientele. 


and together 


Finally, they became associated with the 
Underwood & Underwood portrait studios. 
U. & U. planned to use the Twin Camera 
Method studios, but the 


depression and the death of the man who 


in all their branch 


had arranged for the merger changed the 
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plans. 


Beidler and Viken moved on to Long 


Island, and continued their happy association 
until Mr. Beidler’s death in 1943. Today, Mr. 
Viken has two associates — his sons, Robert 
and Harold. Both are avid photographers, 
but one specializes in candid work, the other 
in portraiture. 
While A. J. 
photography, his panoramas are outstanding 
No glittering debut on Long Island is com- 
plete without a handsome book of Beidler 
Viken panoramic views. For one magnificent 


Viken does all kinds of 
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home, he made three volumes of thirty-six 


photographs apiece in order to do justice to 
the house and grounds. 

The panorama camera and tripod are 
more Viken exclusives. The tripod is light and 
portable, with so many features to make it 
easy to operate that it is the envy of every 
photographer who sees it. The legs are made 
of bicycle tubing. Instead of screws, height 
is adjusted with Ley tripod clamps. The ease 


with which these clamps can be opened and 
locked is photo 
graphy. Often Mr. Viken must work on uneven 
ground, and a panoramic 


important in panoramic 


camera must be 
absolutely level. It's a matter only of moments 
to adjust the legs of this tripod to compensate 
for any irregularity of the ground. 

To insure that the camera is level at all 
times, it has three built-in liquid levels. The 
(Turn to Page 50) 
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Dance pavilion, 
especially erected 
on a long Island 
estate for a debu- 
tante party 

















DATA: 


THE EXPOSURE photograph was 26 seconds 
double | fi used to supplemer 
overhec 

Pre 


proje 


from globes h U et 


ch troubl not too bad, ignore 


eldom the ase today when 


Dd 
sma communitie are t up 


frequently require that 


dnight by hich time most of the 


been turned off. But wher 


nea out 


exposure 


nterior ghts must be kept on until such time as you 


pecify. There is one helpful factor in that many new 
stores are being erected in what might be called 
independent locations which present no difficulties 
from nearby lights 

As a whole, this photograph shows evidence of 


very careful workmanship; all lines are correct 


exposure 
and development’ offer no cause for complaint, and 
nicely recorded in the print. Whether the carpet 


firm also own the building we cannot say, but it would 
appear that the customer was as much interested in 


the unusual exterior, with its windows overhanging a 


planting below, as in the efficient and attractive display 
layout inside Our cameraman seems to have done 
reasonable justice to both Some improvement could 
have been made in the spacing because the canopy 
or overhang at the top seems to have been cut off at 
both ends Th leaves somewhat of an ncomplete 
effect although, since we do not know the actua 
onditions, it may have been the only possible solution 
But whether all or part is included much could have 
been gained by showing slightly more above the build 
ng than of the road below and printing the upper 
port absolutely black with the road and sidewalk a 
ttle darker than they are now. A little more light on 
planting, bringing it out in more detail instead 
howing it only as a black silhouette, might also 
been advisable 


In making photographs of this type it is usually 


more effective if the exterior is slightly darker than 


the interior so that the eye is attracted back into the 


The long strip of concrete walk cutting clear 
s the most serious defect here because 

attention away from both interior and exterior 
tore. There is also a slight blur in the outside 
which could have been avoided had they been 


a shorter exposure 
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COPIES AND RESTORATIONS 


By Alexander Shafran 


IN THESE TIMES it is 


to exploit every source of profit open to them 


necessary for most photographer 


Because 


there is not a sufficient demand for portraits, in 


many 


cases, studios must also take on commercial work 


amateur finishing, photocopies and the like There 


are some photographers who have added greeting 


cards, stationery, even a means of increasing 


But 


neglected by mar 


toys, as 


their income overhead there 


has been 
photographers. This is the field of copy and restoratio 


and meeting their 


is one item or field which 


work. Too many photographers know very little about 


it. Many do not believe it is worth bothering with 


while others mistakenly think it is a losing propo 


tion. Yet copy work can be profitable and is profitable 
for many photographers. It 


to be 


can be profitable 


for yo 


too, if you want it 


Let us see why there is such a thing as a demand 


for copy work. Why do people want their old photo 


graphs or snapshots copied, restored, enlarged and 


colored? If we can get a good understanding of thi 


it will be of value to us in making copy work into a 
profitable line 
that 


thing as sentiment 


People have pictures made for reasons 
there 
most photographers 


are mainly sentimental. If were no uch 


would have no 


business at all. People have copies made for the 


very same sentimental For there 


the 


reasons example 


are old family pictures, which may be Dagquerreo 


types of grandparents, crayons of parents or old photo 
These 
The 


that 


graphs of relatives 
faded, 
copied and 


their 


may be yellow with age 


cracked or torn customer may want them 


children 


like, or as a 


restored so the will know 


what ancestors looked gift for oa 


people 
pictures 


relative or the house 
suddenly desire 


children as 


to hang in Very often 


approaching their later years 


of their parents or of their 


All these 


they were a 


generation ago. reasons 


but 


are sent 


purely 
why a 


mental, you will agree, they are lot of 


copies are being made. 


Another fa n hat it 


today for people e photoagr 


n order t ive the portraits made. T 


you that Too many 


asional napshot or automat booth 


ord their likenesses for po 


big anc pend two c¢ 


hot while a the town When these 


on, their bands or children find 


without a decent picture of the deceased 


want one when it too late to have 


taken. Thi where most copy work come 


More copie ar being made from 


nap 


picture wedding group candid night 


et than from Daquerreotype or old 


yraph Th 


mply becat 


the habit of photographer 


though 


you OSE ri U f be 
there no re 


by passing 


a !ooK 


have a copy made Where 


he going to do about it? 


tion, because a lot of people ha 10 ide 


to go to have opies made. A 


person 


off and eventually forget the whole 


ale lost! Another may qo to the druc 


has her films developed. Some 


knock 


one 


ome canvasser on the aoor 


people nto a 


they 


may go department tore 


may drop into your studio and ask 


make the copy. Is there 


come to 


any ason why 


not have you in. the first 
best su 


to you, the 


piace 


obviously the erve th 


The 


one ted to 


do not come fault your 


of letting people know that handle 


not 


you 


It is enough to accept copy 


faded 


people ac 


opy 


orders 


WA) 
API 


apher 


her 


depenc 


people 


ub 
phot 
not ft 


But 


ma 


em 
re ore way 


work 


merely 
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The 


fo accommodate your customers, as some photographers 
should 
copy work depend upon 


do. Copies spell profits for you. Profits in 
the 
as compared to your cost; 
that studio; 


the percentage of copy orders you deliver successfully. 


three things price you 


receive for each order the 


number of copy orders come into your 


Each of these has a direct bearing on your profits and 


the 
not 


affects 
It is 


one other 


easy to determine cost if you do your 


copying and restoring yourself. You cannot figure the 


cost of material alone 
the 


If you spend half a day retouch 
this must be figured in your cost. The 
7 5c Skilled workers 
skilled worker. How much 


ing picture 


minimum wage today is an hour 


get more. You are a is your 


time worth? 


If, however, you send the order out to a copying 


house, your cost is being merely the 


bill 


easier to figure 


copy house 


are 


plus postage expense. Copying prices 


usually standardized according to a price list so 


you can figure them out in advance. There is no set 


rule for you to follow in setting your own price. It is 


going to depend upon your location, your clientele 


your salesmanship and your scale of prices in general 
Some studios can charge more for a certain job, others 
have to The 


100 If 


charge less 
job 


charge at 


average studio mark-up is 


the stands you $5.00 over-all, you would 


normally least $10.00 
But 


mark-up ts 


you must bear in mind what effect your 


to have 
500° 


course of a 


going upon volume. If 
but 


year 


your you 


harge a mark-up of get 


that 


only one or two 


orders in the big percentage 


of profit does not amount 
On the 


orders at an average 


to very much when it 


hand, if 


comes 


to money other you get a hundred 


of 75% 


if comes to 


markup you have 


omething worth talking about when terms 


n dollars and cents 


Here you must bear in mind the 


There 


third 


always 


factor, your 


percentage of delivery are some copies 


tomers do not accept or for which they do not call 


also true with your regular work, isn’t it?) 


cannot please _everyone If this rate of non 


very is too high 


be profitable 


your copy work is not going to 


how 


If it is 


no matter great your volume or 


how high your mark-up the 


will be 


loss of one 
the delivery 
deliver 10 copy 


become dicouraged 


low 
or two orders 
of the 


amply 
A photographer 


covered by 
others 
and 


may 
orders then f he 


This 


oses one 


foolish because he is still ahead of the game 
lf he del 


different 


ivered one and lost 10 


There is 


that would be a 
to be 
The 


can be 


story however no 
rejected 
and 


to be 


reason 


complacent if there are any copies situ 


ation must be looked into remedied. It 


remedied, if you want it 


The fault may lie with the house. The 


the 
You 


copy 
to blame 


photo 
grapher's first 
bad job 


able to tell 


impulse is artist for a 
should be 
the 
bad 


it is 


This sometimes is justified 


whether the work 


bad. If 


you receive from 


copy house is 


then 


good or think it is 


think 


you 
But, if 


customer | 5 t 


find another copy house you 


good, and the then you should 
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look the fault 
lies with you instead of the artist. After all, the copy 


check 


into the matter and see whether really 


house can only follow your instructions. Let's 


Do you take a deposit on copy orders, large 
enough to cover your costs? If the answer is no, you 
are asking for trouble. In the time it takes to complete 
the her 


the Therefore, 


the order, customer may change his or mind 


or spend money for something else 


they may not call for the copy or may even come into 


the studio with the intention, subconscious or otherwise 


of not being satisfied. With no deposit, it is very 


And 


easy 
for them to abandon or 
find 


there is 


the order 
that the 


reject 
found) 
due on an order, 


you 


will (perhaps have less money 


the easier it is for you to 


deliver that order. If you take no deposit, whose fault 


is it? 


Do you have copy samples? Do these 


type of 


samples 
you deliver? 
studio with a bad 
with heavy 


represent the work will Some 


customers will walk into your snap 


shot, out of focus, shadows, etc., take a 


look at some 
equip 
to pro 


your studio samples, carefully made by 


one who knows his business, with professional 


ment under ideal conditions, and expect you 


duce the same results. This is not always possible and 
unless you let them know it, 
satisfied with 


they are not going to be 
this kind 


customer 


the final results. An order of 


can be lost because you have not shown the 


what she will get and have allowed her to expect too 


much. You have to know what can be done and what 
information on to the 


the 


cannot be done, and pass this 


customer. If you promise too much, or allow cus 


tomer to expect something the artist cannot do, then 


it is not his fault if she rejects the order. 


the 


so? Too man y 


If you send work out, do you tell the cus 


think 
know they 
finished. Does 


tomers photographers they will 


lose prestige if they let clients send some 


types of work out to be your doctor 


lose prestige in your eyes if he sends you to a special 
ist? Isn't this situation? When a 


a parallel customer 


send her work 
going 


apt to 


knows you are going to out to a 
specialist in the 
She will 
something about work being done by a 


this that the 


line, she is to appreciate it 


more also be less criticize. There is 


specialist, an 
artist in customer 


case awes 


If your customer does not like a copy job, do you 
it? Most copies that the 
try. This is 


customer 


re-make fail 


the 


offer to fix it or 
first 


the 


second because 


the 


time deliver on 


does not 


Here 


artist then knows what 


like and can make his corrections accordingly 


is where your co-operation is important. You must make 
it clear to the wrong. An exact 


The 


important 


copy house what is 


criticism is more than 
the 


The fixing may be a simple 


helpful a general one 


co-operation of copy house is 


job or it 


equally 
may mean re 
this 


to bear it 


fair for to bear 


the 


making completely. It is not you 


expense; you cannot expect customer 


Whether or not a copy house will do so depends upon 


your negotiations with it. Most copy houses are inter 


ested in seeing you deliver their work profitably and 


will bend over backwards to co-operate, especially when 





they feel 


with 


you are doing your utmost to co-operate 


them. You will have the bother of re-shipping; you 


will have some extra postage expense, but in the long 


run it pays to salvage the and satisfy the 


customer 


try to order 


You must that 
and 


who finishes 


remember with copy work the per 


son who takes the order delivers it is as vital and 


important as the one the job, if not more 


so. That 
The 
simple. If 


Person is 


rules 


you 


for making a succe out of are 


copie 
cannot or the 


send 


you go not want to do work 


yourself, then if Out to a good copy house 


enough to assure yourself a reasonab profit. Y 


But n 
Do a 
Let 


reputation 


not in business for charity do not charge so mu 


drive trade bit of for 


and 
sO you 


as to away advertising 


opies restorations people know you do the 
F f 


ng it. Show 
Do 
properly 


deposit 


work get a for hand 


proper where they be seen not hide 


them 
full 
Do 


what 


samples can 


under the counter. Take the order with 


attention to details. Insist on a sufficient 


not the impossible Show the cu 


Do 


promise stomers 


they are going to get not let them expect 


much 


Handle 


too 
work and 


The 


copy 
truly profitable 


properly 


extra dollars from 


really mount up 


YEAR-BOOK PORTRAITS 








KENNELL-ELLIS COVER THREE STATES 


By Eugene A. Rose 


ANYONE WHO 
and 
business in 


but a 


CAN weather 28 years of 
end 


must 


high schoo 


college portraiture and up with a still-growing 


three states have not only patience 


recipe 


That's exactly what the Kennell-Ellis Studio of 


Ore 


doesn't 


Eugene has done and Ernest 


Ellis 


Basically, it’s 


Owner-manager 


mind explaining how he has done it 


taking and processing the portraits of 


high school and college students for their yearbooks 


The Ellis 


is just a matter of beilig set up for this type of work 


whole secret of this business explains 


and getting each school’s confidence by being depend 


able. When servicing a school the photographer 


When 


must 


consider the school’s timetable an appointment 


1s made, be sure 


to keep it 


The new home of the 
Kennell-Ellis Studio in 
Eugene, Ore., has 5,200 
square feet of floor 
space, 2,700 of this area 
on the street floor. There 
are 


both 


camera rooms on 


floors 


The greatest problem of schoo th photograpt 


needs are the fly-by-night outfits Elli ys 


principals are plagued to death with their type of oper 


ations. So if a studio can be dependable and 


the respect of the school over a period of 


can gain the reputation 


which necessary 


business 


Ellis also emphasizes portrait quality 


that canned or stereotyped work w 


The 


should be disspelled 
the 


only thing that 


same is key; either high or 


ow a 


common to all the portraits 


‘We use the same procedure and equipment 


students that we do with the regular customer wt 


pays as high as $40.00 a dozen for +t portrait 








” 


More than 6,200 students passed through this spacious 
Kennell-Ellis reception room last year. A separate filing 
system is used for yearbook portraits 


Ellis explains 


In the Eugene studio every student is considered 


an individual problem. Cordiality and ease in pos 


ng the students are emphasized, even though 


tudio handles an average of 100 students a day 


addition to the non-student customers. Thus Kennell 


Ellis’ portraits not only reflect good work, but incre 


the studio's reputation and bring the student and school 


back again and again 


Ellis also adds that he has not switched to 


In this main floor Kennell-Ellis camera room are made 


most of the yearbook portraits n this one room they 
can handle 100 sitters a day 
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magazine type of portrait camera because he has 
not been able to secure with such equipment the 
quality the studio desires even though he gqrants they 
are more economical than the standard camera 

“Our business arrangements are handled under a 
straight contract or by an ‘understanding’ with each 
school,” Ellis explains 

The latter method is the one that really pays off 
for it’s indicative of continued satisfaction with Kennell 
Ellis. However, some of the jobs still require a sub 
mitted bid. The University of Oregon's Oregana, one 
of the largest customers, does require a bid, but the 
studio has won the contract every year since 1923 
when Kennell-Ellis was founded 

The real money-making end of all this work 
in the extra print sales to students. The studio has 
found that the best customer is the high school senior 
The university student seldom desires extra prints un 
less he is a graduating senior. On the other hand, the 
prestige value of servicing the college yearbook is 
considerable 

“Costs for yearbook portraits,’ Ellis says must 
be kept reasonable; not a high price or a low one, but 
one which will allow the studio a suitable margin of 
profit and still attract most of the students 

Kennell-Ellis’ special student price is 90c for four 
poses, one of which is finished as a glossy for the 
yearbook 

Besides the cost problem there are several other 
factors that have arisen in the years the studio has 
been doing this type of portraiture. One disadvantage 
to all this work is that it comes right along with the 
regular Christmas rush. This double peak calls for added 
personnel, and Ellis must actually keep more permanent 
employees than he needs during the slack periods. Even 
though it is costly, in the long run this pays off, for 
it assures an adequate supply of help 

The busy peak of the year comes when most stu 
dios are finishing their Christmas work. It's in. this 
period that Kennell-Ellis begin the huge task of print 
ing the thousands of individual glossies. When you 
consider this includes all the student work from their 
Yakima, Wash., studio and a mobile unit which oper 
ates as far as Crescent City, Calif., besides the Eugene 
studio, it is a lot of printing. Last year the Eugene 
studio, alone, photographed over 6,200 students 

This printing has one particular post-war problem 
The yearbook publishers have set up the submission 
date to the earlier months of the year, consequently 
the studio has been forced into some overtime work 
in meeting the publishing deadlines. Still, much of the 
work can be stretched out so it lasts through the slack 
months of the year, especially the extra print sales 

Although the whole operation is geared for the 
plant, Kennell-Ellis use no special equipment or pro 
cessing in handling this yearbook work, which accounts 
for over half their total business 

Much of the retouching and tinting is handled on 
a contract basis so the staff of the Eugene studio 


which is the largest and most extensive of Kennell 





Ellis 
surprisingly 


three studios includes only 17 employees 


small force 


Although this type of work means an extra burden 


YOUR VERY BEST FRIEND 
BY ERNEST W. FAIR 


‘A PHOTOGRAPHER'S best 
but in 


friend 


going 


may be his mother 


times like we are into, his sources of 


supply rate mighty close 


That observation was given us by a photographer 
friend as World War II began to enshroud the country 


He went out of his way to maintain top relations with 


his sources of supply as a matter of policy and it paid 


him handsome dividends all through the 


needed 


functioning if 


war years 


for his studio was never without supplies or 


materials necessary to keep it they were 


at all available 


Today we are confronted with much the same sit 


vation. No one knows for sure whether or not those 


future, but 


wise studio owners are making plans accordingly today 


days are with us already in the very near 


and one of these calls for the maintenance of top 


supply 


paragraphs to follow are 


relationship with all sources of 


In the suggestions from 


many studio owners who rate highly with their sources 


of supply, as well as from dealers, distributors 


We 


and 


manufacturers themselves have condgensea them 


into the following pointers 

1 Treat your source of supply fairly. No salesman 
angry 
us when he 


feels about failing to secure an order from 


calls. But everyone down to the stockroom 


boy dislikes the studio owner who cancels orders at 


the last minute or 
When an order 


reduces them to the vanishing point 


is given and signed for it is considered 
ethically a binding order 

2 Don't 
approach 


the day. A lot of 


regardless of legal status 


patronize No one likes this 


suppliers 


least of all those who get it every hour of 


tried it 
last war and wondered why they met with failure 


photographers during the 


little 


realizing many other studio owners were trying the 


same thing 
3 Concentrate the bulk of 


than 


orders in each class 


with one firm rather breaking them up into a 


whole bunch of tiny orders. Very small orders are 


profitless distributor because of the 


them. When 


to any dealer or 


high cost of handling voluntary rationing 


comes around care of 


bulk of 


suppliers take 


who have 


always major 


customers given them the their busi 


ness 


4 Live up to terms of payment. No one likes 


to do business with a studio that hedges on agreed 


terms of payment or upon which collection procedure 


during the rush months way to added 


profits through a_ period studios are 


sweating-out 


must be started 


needs ifs 


to handle every order The 


average 


concern money to operate with and few have 


extra dollars lying around for us to use, which is what 


we do when we fail to honor invoices 


promptly 


5 Avoid price chiseling. It's good business to 


attempt to buy at as low a price as we can but when 


our efforts get down to haggling and chiseling on 


good business 
6 Avoid 


price stops and pettiness begins 


demands for special concessions. Trying 


to get in ahead of the other 
When we 


fellow is not always good 
business 
and 
toward making 

7 Don't 


wonderful a 


exert pressure to obtain concessions 


favors not granted to others we do very little 


friends of our sources of supply 


waste a salesman’s time no matter how 


companion he may be, for that salesman’s 


chief asset is his time. Nothing irritates him more 


than to spend a 


had 


and find we 
order. He 
Then he 


couple of hours with us 


never any intention of giving him an 


much prefers being told so at the start can 


allot 15 minutes or so for friendly chit-chat and go 


on about his business 
bread 


8. When a 


looking for commissions, which 


are his daily elsewhere 


supplier 


authorized 


representative calls upon 


us he is the agent of that firm. Nothing 


will make him more unhappy than having a customer go 


behind his back to the sales manager or head of the 


firm with letters and telephone calls on matters he 


could easily have handied himself 


9 Order 


becomes 


only what we need when an_ item 


extremely short When a salesman knows 


how limited his quotas are and that he must 


able 
blamed for be 


spread 


them thinly to be sure every customer i: to have 


enough to get by he can hardly be 


coming mighty unhappy when he runs into the cus 


tomer who is trying to hoard 


10 Make it a point to visit dealers and manu 


facturers whenever possible to do so and meet as 


many of the executive personnel as you can. The more 


people one knows in 
he will be considered 


11 Differences 


any concern the better friend 


with supplier can 


sensible 


always be 
worked out by straightforward and 
The 


procedure 


source of supply that deliberately sets out to 


cheat its customers is non-existent for it cannot 


When 


long 


continue in business with such tactics points 


of disagreement come up approach them as mis 


understandings which need to be straightened out, let 
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lawyer stay busy at something else around for an hour or 
12 Ever been in a strange town with nothing moment. We should 
to do? It's a mighty lonesome occasion. From. time for an hour so that he 
to time nvite salesmen and representatives out to th ness elsewhere and ther 
house or to a party, particularly on week-ends when the whole hour keepinc 
a man on the road really has plenty of time on his 15 Don't expect every representa 
a town where he is known only in a bus traveling Walter Winchell. He may have 
about studio owners elsewhere but he 
ix our problems with those of our these things to himself. No customer 
upp Deal and manufacturers are in business violation of confidence and every re pr 
to provide us with supplies and materials needed in that full well 
the operation of our studios. They are not set up to These foregoing pointers coupled 
olve our personal business problems day business of being frien 
annot see a salesman within a few owner toward his goal of keeping 


all e should not keep him waitir happy during the probable touc 


START WITH THE EMPTY LOT 





THERE’S MONEY IN REAL ESTATE PHOTOS 


By George Glover 


THE REAL ESTATE BUSINESS, and home owners, are builder who can use 
two of the sources that will provide the commercial After the home is b 
photographer with more business leads, and total sales If you contact your local nur 
than almost any other business source listed in the architect, prior to the planting, he 
ournal of commerce. Yet, with this fact self-evident mission you to take before and after 
nce there are more real estate offices than groceries would show the new home without an 
and more homes than autos, very few commercial shrubs. The “after pictures would portra 
photographers seek this business, and then only if scaping 
they have exhausted other sources Since few people can visualize 
Starting with the empty lot, you will find that will look like after the landscaping 
real estate men who have valuable resort and suburban estate man can also use these same 
property for sale will be interested in any photographs homes where the landscaping has r 
you might be able to furnish that will sell the land pleted. So you can sell these before 
to a prospective buyer. Often your photograph will to the nursery man, landscape arct 
ave a long trip out to the area, and thus the $5.00 the real estate man 
fee you might charge for pictures of each lot are well If the home has already been p 
worthy of the price In 1946 | photographed lots in Owner is a potential customer for 
the Carolands district of San Mateo County, Calif., for In this respect, the Ferguson Realty Company 
the two owners 1. Moseley and Don Clark. They wood City, Calif., commissioned me to take 
nterested in selling homesites in the $3,500.00 tures of a new homes tract they were hand 
500.00 range. Each lot was a half acre and had some time on the job, trying my 
ber of trees on it. | managed to picture each proper natural framing and odd 
stinctively different from the others. | suqgested the homes and make them distin 
then that the firm have some front perspective views of all sold, perhaps as a sult of the 
their $18,000.00 to $35,000.00 homes printed on cello more, though, | sold nine home owner 
phane. These small printed home fronts could be placed 50 prints each of the home | also on 
over the photographs and thus would give the pros blow-up for a friend of one of the owner 
pective home owner an idea of how a house would it for the “Mural Room” of h summer home 
ook on each lot. | provided the firm with 8x10’s and of the prints | placed a small printed ma 
dea worked very well This is our new home | had my pr 
After the pictures of the lot comes the building of wording in bold letters and use h 
home Yo an often nterest the contractor in print it on cellophane, then | made a 
} various shots at different stages in the building to secure black letters which | could 


t pa ular r f he a ma home the light foliage sections of prin 
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charged me 75c for the service 

You still haven't exhausted the ales possibilities 
of these home prints. Secure permission from the home 
Owners, when you sell them the prints, to send prints 
to the home and garden magazines. Frequently yor 
can click, or even average two out of every five, at from 
$5.00 to $50.00 per print, for magazine illustrations or 
covers. In addition, there are many trade journals in 
the building field which are also interested in seeing 
photographs of home n the various price ranges 

After you have the picture of the front of the 
home ketch out a rough floor diagram of the house 
Then take the diagram and the print of the home 
down to your local furniture dealer. Tell him the house 
has not yet been sold, but that it will possibly be sold 
in the near future. Suggest that he mount the print on 
the front of a common folder, have you take pictures 
of furniture arrangements suitable for the size rooms 
n the house, and then give the whole folio to the 
real estate agent to help him sell the house it wil 
also help sell the furniture! While this idea might seem 
a little hard to put to work, it has been used by a 
number of enterprising furniture companies, including 
Wright Bros. & Rice, Pomona, Calif., Barker Bros., Los 
Angeles, and the City of Paris, San Francisco 

The idea presents a working portfolio that the 
prospective home buyer can study. On the outside he 
sees the picture of h home, then he studies the floor 
plan and then the model rooms you have photo 
graphed at the furniture company. Since most homes 
have the same general size rooms, and the same loca 
tion of fireplaces, such model room pictures can be 
included in many portfolios without the necessity of the 
furniture store running up a huge negative bill 

Generally on such a portfolio assignment yeu will 
be eep the photo cost down to a minimum 
of O( h furniture s sold, or even enough 
for one room e cost of the sales aid is far below 
what it would cost to set up and maintain a model 
home. In one tract in Palo Alto, Calif., H. Brewer & 
Co., placed such a model home portfolio in every new 
home ina large tract of homes selling from $11,500.00 
to $13,500.00. From this series of photographs they 
sold 10 complete home furnishing units, and 60 rooms 
either in the tract, or to other homes in the area 
whose owners had spotted the portfolio. The total cost 
of the 55 portfolios, as billed by the photographer 
was $690.00. They sold $86,000.00 worth of furniture 

the sale ost was less than 1% and they still had 
55 porttolios which only needed to have new photo 
graphs of new homes placed on their covers to do the 
selling job again 

Judging from the examples given here you can 
figure out ways to augment your own commercial busi 
ness by working with the real estate man and the 
home owner. As you get going at the business of 
Opening up this profitable field you'll find that more 
ideas will come to you and more sales will result from 
every picture you take of a new home. Put your own 


ingenuity to work on this tdea and you'll soon be 


tallying up your ales in term 


the result that really counts 


The Idea Exchange 





We pay, on acceptance, $1.00 for each item 
we can use for this department. Stunts, gad- 
gets, formulae, short-cuts, just so long as they 
are original with you. Long or short, illustrated 
if necessary. The idea is the main thing—we'll 
do any needed re-writing. Just address this 
department. 











MOUNTING PHOTO-MURALS 
BY ROBERT A. STEFFES, CARBONDALE, (Ll. 


When large murals must be mounted without benefit 
of a proper mounting press, Masonite board provide 
a sturdy and permanent base and wallpaper paste 
tainable in paint store and the ke) serves a 

staining and otherwise satisfactory adhesive 

paste in accordance with directions on the 

apply to the print while it 

to eliminate air bubble: 

Masonite with ordinary 


and painters and allow 


The Marketplace 








Where addresses are not giver, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 
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The Busch Verascope Latest addition to the 


35mm stereo camera Aristo Gridlite line 


Enteco’s filters for 
the Stereo Realist 


comera 


of daylight for photography, both color and black and 
white. He has a terrace outside of his New York studio 
where he can take photographs in natural light. But 
in order to do even more of his work in daylight 


he built a huge studio onto his Connecticut home 


This studio has more skylight and window space than 


walls. For commercial and editorial jobs where artificial 
lights seem more appropriate to the situation, he has 


the usual complement of studio lighting. These aht 
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run the gamut from photoflood lamps to 5,000-watt 


spots on overhead booms 
Right 


speedlight. He 


now the big thrill at Greene's studio is 


two Ascor 
to his 
to do with the 


has which 


thrill 


units 
The 


themselves, 


repetitive 


can be synchronized movie camera 


has nothing lights since 


neither lights nor camera per se mean anything to 


Greene. He is happy about these lights because he’s 


been given an opportunity to work experimentally on 


the Playtex With 


exciting 


account speedlight he is able to 


create all sorts of effects for a client as 


creative-minded as the photographer he engaged 
These called a 


Ford 


might be 
Life 
Woodbury toiletries 
that 


creative-minded clients 
They 


Yardley toiletries, 


Greene specialty include magazine, 


motor cars and 


others, and Greene has found there is a certain 


youthful spirit of experimentation that all these accounts 


share. Even in a straight commercial shot, such as a 


picture of an atomizer bottle, his only instructions were 
to make a feminine looking picture. The shape of the 
bottle, hands 


the delicacy of the 


a beautiful pair of and arms, lighting 


to emphasize combination, and a 


camera to record the set-up appropriately, turned an 


apparently commercial job into a creative photograph 


All Greene's creative self-expression is not con 


fined to the studio. He is an expert technician, although 
he never learned darkroom technique at school. Per 
haps his mastery over darkroom magic, and his unusual 
approach to it, stem from an under 
and Eliot 


Elisofon, staff photographer for Life. Greene uses Ekta 


apprenticeship 


Maurice Bauman, a famous color illustrator, 


chrome exclusively for his color photographs and pro 


cesses it himself. This Ektachrome preference is 
liked Ansco 


black-and-white or 


fairly 
recent. For many years he 


In developing either color, 


Greene goes his own creative way. Tnat way however 
is not a hit-or-miss 


proposition. When a manufacturer 


suggests a two-to-one solution, and Greene mixes it 
four-to-one, he isn’t trying to find out what will happen 
and hoping that whatever happens will look good. He 
knows exactly what the change in formula will accom 
plish and he is 


that 


changing it only to bring about an 


effect he has visualized mentally 


The elements that he sees in front of the camera 


suggest not only the recording instrument to use but 


darkroom technique as well. Because all of it is the 


product of one man’s imagination, from basic idea to 


finished print, the picture has coherence and integrity 


One-man operation doesn’t mean that Greene works 


entirely alone. He has a darkroom man whom he tells 
exactly what he wants 


Mr. 


Through experience in watching 


Greene create his effects, the assistant is able to 


tradition 
takes a bad 


is cited as an example. 


carry on in the same 


Tradition, however, licking whenever 


Milton Greene His only book 


knowledge of photography came through a course 
he took at Textile High school in New York. He put a 
negative on a radiator one day, then became interested 
and the 


reticulation 


in something else. Reticulation took 


didn’t 


place, 


teacher appreciate the beauties of 


But he 
photography 


did 


and 


Greene failed the course learn from that 


course that he liked wanted to make 


it his life work 


He started as an errand boy for Bauman and 


Elisofon, then graduated to the darkroom. Later 


partner in Bauman-Greene, he worked out the approach 


that now earmarks his photographs. Until he had 


worked alone for more than two years and could 


show a quantity of pictures that he had done solo 


claim to recoqnition as a creative 


that he 


Greene made no 


photographer. Now has made dozens of 


advertisements, an equal number of magazine cover 


for such publications as McCall's and Life, and a thick 


stack of documentary photographs taken all over 


Europe, Greene is stepping into the limelight under 


his own power who admire a 


freed 


Photographers youna 


man with soul will say More power to him! 


IN THE SPRING of 


what 


1947 Ansco produced the f of 


later proved to become their series of Program 


tor Professionals. The first was built around the impor 


tance of using photographers’ display windows a 


means of producing business. It was designed to give 


the professional photographer a single package con 


taining all the elements of a complete promotion to 


produce more portrait business for his studio. Included 


small booklet, the first of their 


Guides 


in the program was a 


now-famous Business that told tke photo 


grapher how to use each of the ingredients in the 


kit Also included in the kit were window display 


cards, window streamers, scripts for use in radio ad 


vertising eaf 


and 


newspaper advertising mats, direct-mail 


lets suggested copy for direct-mail letters 


Needless to say, the reaction to this program wa 


mmediate and very favorable They set about to pro 


duce Program No. 2 along the same line as the No. 1! 


program, but aimed at producing more Christmas b 


ness for the studio 


Then came Program No 3 giving many usef 


ideas for studios interested in obtaining a part of the 


candid photographic market 


No. 4 offered 


numerous 


Selling the 


ana 


prop 
Portraits 


many vaae 


tions aimed at You Make 


No. 5 dealt with the baby portrait market, and No 


6, the men’s portrait market 


They have just released their new “Family Portrait 


promotion package, the seventh in Ansco’s continuing 


Programs for Professionals 
As its 
is built 


become a 


name implies, this new promotion package 


around the theme that family portraits can 


very important part of the professional 


business 
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The 


As in. previou programs, the kit include large 


window cards and small cards for window or inside 


display cabinets Two small window streamers are 


included for use in windows, wall cabinets, or if dry 


mounted to heavier stock, as additional window cards 


Radio scripts and direct 


included 


suggested mail letters are 


long with an excellent direct leaflet 


Life 
group bus 


mail 


A copy of the current national advertisement in 


Magazine aimed at bringing more 


The 


has already appeared in a recent issue of Life. It is the 


family 


ness to the studio ncluded advertisement itself 


portrait photographer's advertisement not Ansco’s 


There a small leaflet to enclose with finished prints 


that thanks the professional's customer for his business 


And last, but certainly not least, another Business 


Guide that points out many ways to expand family 


portrait business, and what most important, how to 


turn group picture b ne into st more individua 


portrait sittina 


acceptance of th kit ha been the best 


ndications are that professionals really ap 


preciate what Ansco is doing to produce business for 


them, and Ansco feels that it has really accomplished 


t purpose n bringing such programs to the profes 


onal seven times in a row. For 


Dept., B 
PROFESSIONAL. Th 


details, write at once 


to Ans¢ Advertising nghamton, N. Y and 


mention THE really 


ometh 


Beidler-Viken 


Continued from page 39 


tripod rew under the len and disappear 


when not in u 


The top « ' 1 is a round, spun aluminur 


pecial Viken’s specification 


camera and there are 


around the top of the tripod 


After he exposure the cameraman 


moves the 


metal arm to the next depr sion, and so on until he 


has completed the panorama. The camera has a wooden 


adjusted 


Wollen 


liding front for the lens which can be with 


out the bellows rising. In this frame is a 51 


panoramas are 


ak wide angle lens. All shot on 


6%2x8V> film 


Since he photograph panoramas with natura 


ght, and many partie are held at night, Mr. Viken 


ed a mple way to determine the edges of h 


jlass in the dark. He bound the edge with 


tape and to judae his border he merely 


flashlight around the glass. The luminous tape 


and warns him just where the film ends. Even 


focusing cloth for h panorama camera helps 


make his work simpler. It snaps on and off the back 


of the camera 


The 


and supported by wire frames 


finished panoramas are presented in a style 


befitting the palatial houses that are pictured. A gold 


tooled leather volume holds each set of photographs 
The first picture ometime how ong view of the 


Professional 


Photographer 


house itself. If the photographs were ordered to com 


memorate a debut, the frontispiece may be a family 


group in front of a _ particularly fine fireplace or 


painting. Instead of slipping the pictures in cellophane 


envelopes or mounting them on pages, all Viken volumes 
are accordion-mounted, the 


enables the 


prints being hinged with 


tape. This reader to open up a complete 
section 
and 


is revealed in its 


panoramic In this way the breathtaking beauty 


of the homes gardens that Mr. Viken photographs 


true grandeur 


In addition to formal and candid _ portraiture 


photographs, the Beidler 


and des of 


panoramas and 
Viken Studios 


homes < ja! ns for 


wedding 


produce color movies 


their clients. Yet this enormou 


volume of done 


Viken’s 


work is 
thanks to A. J 


fact, the 


quality with a minimum of 


labor, ntive geniu In 


perfection of his tools and his lack of fru 


tration because of that often leads to serious frustration 


on the part of other photographers. Every one 


Why 


who 


sees the 


and 


Viken asks 
The 


been a 


equipment can't | have 


that that, and that? answer imple 


Mr Viken could ave professional inventor 


but full time inventing would have interfered with hi 


taking photograph So he has chosen to 
him a better 


His photographs te f 1e Ww 


invent 


only 
what he believe photographer 


dom of h hoice 


is Here, Maybe! 


@ The 42nd | 
at the 


Water 


of Photography wil 


Galleries Royal Society of 


Colours from September 15 


13. Closing August 29. For 


ae oF 
26-2 


date is entry 


the Hon Secre 


London, W.-1 


Conduit St., New 


B® Willi Wollstein, 63-year-old 
of Milwaukee 


commercial photographer 


who fled Germany in 1935 with h 


wife and daughter and after 13 years of wandering 


was admitted with them to this country in 1948 


city. He 


died 


on April 10 at his home in that had been il 


for a year as a result of the hardships he had suffered 


HM Jose G. Claudio, dean of news photographer n 


the Philippine Island died on April 7 as the result 


of rabies, after being bitten by a mad dog. There wa 


no rabies serum in the Islands, a fact not discovered 


until it was too late to save his life 


Kadel board 
Vernon, N. Y 
the night of April 9 at his home in Bronxville, aged 59 


and chairmar 


& George J 
the Elliott 


president 


Service Co., Mount died on 


after a short illness. A one-time press photographer, he 


later joined the famed firm of Under 


wood & 


and 


photographic 
Underwood, finally 


which 


becoming vice-president 


general manager positions he continued 











EVERYTHING PHOTOGRAPHIC 


Send for free specimen copy of our 


monthly magazine 
SNAP SHOTS 


containing bargain lists. 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 











when the studios were acquired by Elliott Service. On 
the death of James Elliott in 1929 Mr 
him as 


Kadel succeeded 
Underwood & 
independent 


president and 
Underwood became an 
During World War | Mr 
photographer, served as an Air Corps First Lieutenant 
attached to the General Staff in 


sisted in training observers and pilots at flying field 


some time later 


again concern 


Kadel, a pilot as well as a 
Washington and as 


photographic schools 


@ The David White Company of Milwaukee, now ad 


vertising their Stereo Realist camera with us in line 
with our own attempt to convince professionals of the 
importance of stereo as a profitable sideline 
the Studio, 
overlooking the professional in their national consumer 
Their 


closed as follows 


through 


our monthly column Stereo in are not 


advertising most recent advertisement in Time 


Magazine “Ask your camera dealer 


to show you some Realist pictures, or for professional 


use see your commercial photographer.” In 


that 
ganza hit Milwaukee, a special ‘Stereo Realist Night 


co-opera 


tion with the Ice Follies, when famed extrava 


was held with preferred Stereo 
Realist fans who competed for several hundred dollars 


worth of 


seats reserved for 


prizes for the best pictures taken. The man 


agement of the Ice Follies maintains a permanent 


record of the show's routines, costumes and personnel 
on full color Realist slides. 


DRY MOUNT PHOTOS 
5S TIMES FASTER! 


WITH NEW IMPROVED 


FOTOFLAT 


DRY MOUNTING TISSUE 
Write for samples. 
SEAL, INCORPORATED 
SHELTON, CONN. 





We 
as 

town 
their stock house 
ng 


count or C 


- 


| be a 


eldom arry book n st 
a service t ide especially those 
because those in large ties can see 
nd get them more quickly 
from For th reason we sell 
O.D., but only if 
addition to a studio's 


nm our 


vaived 


THE PRINT, CONTACT PRINTING & 
ENLARGING, By Ansel Adams 
PAINTING WITH LIGHT 

By John Alton 


HANDBOOK OF BASIC MOTION PICTURE 


TECHNIQUES, By Emile & 
BETTER COLOR MOVIES 
By Fred Bond 

“STROBE THE LIVELY LIGHT 

By Howard Luray 

PHOTO-FLASH IN PRACTICE 

By Geoffrey Gilbert 

PRINCIPLES OF STEREOSCOPY 

By Herbert C. McKay 

HOW TO PAINT WITH AIR 

By Frank J. Knaus 

PICTURE FRAMING 

By Edward Landon 

DEVELOPING 

By C. I. Jacobson 

PROFESSIONAL FHOTOGRAPHY FOR 
PROFIT, By Charles Abel 

SHORT CUTS TO PHOTO 
RETOUCHING, By Raymond Wardell 
THEORY AND TECHNIQUE OF 
PORTRAIT NEGATIVE RETOUCHING 
By J. P. Anderson 

PHOTO OIL COLORING 

By Lucille Robertson Marshall 
LOOTENS ON PHOTOGRAPHIC 
ENLARGING AND PRINT QUALITY 
By J. Ghislain Lootens 

PRINT FINISHING 

By William Mortensen 

UNIVERSAL PHOTO ALMANAC 
AND MARKET GUIDE 
KODACHROME AND EKTACHROME 
FROM ALL ANGLES, By Fred Bond 
TABLE TOP PHOTOGRAPHY 

By Harkness & Draper 

COPYING TECHNIQUE 

By Fraprie & Morris 

SPEEDLIGHTS 

By Arthur Palme 


Brodbeck 


»ck and advertise these 


no books on open a 
onsidered opinion 


reference 


chiefly 


n the smaller 


the books at 
than by order 


they 
library 


$3.00 
6.00 
595 


5.00 
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NEW COLOR.... 
EARP MOR MONEY! — o Grey Tweed 
FOLDERS Order NOW and SAVE! 


in EXTRA-HEAVY Our 
distinctive stock 





tremendous buying power 
and manufacturing know-how 








: enable us to supply you with 
. Brush rf { li f ‘ 
Air Our regular line o a fine quality standard product at 


ee *suprem lit 
Mechanics upfeme §=6quanity the lowest prices possible in today 
. photo mount folder 


, Commercial 
> t : sae 
Portrat & 
. pair 
( Ref . 
. in : 6 > vailab r 
Retouch od Carbro & Dye Transfer) se le i pi graphers from coast-to-coast buy and 
Color ¢ a sided Pebbled Ivory rely on York Phoie Mount Folder 
latest catalog tock, feather-edged *This 


amera ng market. Find out why photo 

Complete 

Write for aoe : amount $s credited to your 

describing all cou Send $1.00 for account if your future order amount 
Complete Sampler to $10.00 or more 


G E R ae A i be saiaiadiate Write for Price List today! 


school of photography YORK PHOTO MOUNT, INC., MFRS. 


140 West 22nd Street New York 11, N. Y 














M Frank H. Steele long established in Wilkinsburg 
@ More press photographers go into the armed forces Pa., has sold his studio in that city to Mr. Boyle of 
Jack H. Korwin, Hartford Times; Warren Roll, San Ra the Boyle Studio, who has moved his own establish 
fael (Calif) Independent-Journal; Jack Meredith, Mem ment to the Steele Studio address and will 
phis Commercial Appeal; Robert H. Ficks, Hartford under his own name. Mr. Steele, who has 
Courant, and Paul Paulson, Deseret News, Salt Lake writes (renewing his 
City 


continue 
retired, 
subscription) “for pastime | am 


doing some color work and | still want THE PROFES 
SIONAL. You may remember that | gave you my first 
B Notice the character in the Chilcote Company adver subscription around 1919 at a 


convention in Atlantic 
tisements in this issue. He is “Li'l Mounty,”’ a recent City 

creation of this manufacturer of Master Mountings 

whose easels, albums, folders, frames and other items HM The studio of Harold Ellickson, la Crosse, Wis., 
are well known to professionals. This sprite will have was badly damaged by smoke on the night of March 
an alert eye for the humorous situations so often 5 as the result of a fire in a bakery on the floor below 
encountered by photographers and such incidents are The whole place has to be re-decorated 

delightfully cartooned in the new Chilcote monthly 

publication Mounting Sales to which all readers are M Wolter B. Fowler, 57, who with his late father oper 
invited to contribute their favorite gags. If you are ated the Fowler Studio in Philadelphia for a number 
not already on the list to receive this, drop a postcard of years, died on April 11. Retired since 1934, he had 
to the company at 2140 Superior Ave., Cleveland 14, been living in Brooklyn, N. Y 

Ohio, and they'll see that you get it in future. Better 

ask also for their latest catalogue and thereafter keep MISCELLANEOUS 

an eye open for Li'l Mounty and his “Bellows of a 


Cameraman PORTRAIT PHOTOGRAPHERS: Let us show you how you may 
add dollars to your net profit with no increase in overhead 
costs. Photo-Miniature Service, Box 64, Fairport, N. Y 5-2« 


BROKEN FILM HOLDERS REPAIRED 100 MODEL RELEASE form: — $1.00. How ond wheve to sel 
HOLDERS MADE LIKE NEW ion Ne sinachaa mis neat 


4x5 and 5x7 Holders $1.75 THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc 

8x10 Holders ee Kinley. | have been reliably informed that this little 26-page 

Se . booklet, though printed in 1933, is one of the best and most 

; bs = practical works on this subject, and have therefore acquired the 
National Film Holder ( D.. Inc. entire balance of the edition. If you want a copy, send me 50c 

330 N. St. Mary St co ih ienla Weer in currency, not stamps and it will be sent promptly, postpaid 


Charles Abel, 519 Caxton Bldg., Cleveland 15, Ohio 12-tf 
MIRO STA COPYING ATTACHMENT 
"= Retail Price: $7.75 


Reproduces documentary material (discharge papers, birth certificates 
marriage certificates, diplomas, credentials, lego! papers, etc.) with 

















out the use of films gives direct positives on projection paper 
PREPARE NOW—FOR A FILM SHORTAGE 

Unit fitted with special high luminous front surface mirror, ren 

dering perfect reflection. Dealer Dis. — 40% — 2 units or more 


SCHERLING’S 262 fC ehh. 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better:) 








Organization Dates City Headquarters For Information 
Hotel Write 











Arkansas Photog. June 25 Little Rock Lafayette R. Neil Rhodes, Sec 
Assit. Pine St., Crossett 





Miss. Ala. Late June Gulfport, Miss. Markham Fred Powell, Sec., 519 N. 
Assoc. Photogs. 18th St., Birmingham, Ala. 





Photog. Assn. July 4- New York City Waldorf-Astoria Harold E. Waltz, Exec. Mer. 
of America Commodore Perry Arcade, 


Toledo, Ohio 





Photog. Assn. Omaha Paxton Wm. P. Morsman, Sec., 2311 
of Nebraska Stone St., Falls City 





Photog. Assn. J . 26-2 Milwaukee Schroeder Harold E. Waltz, Exec. Mer. 
of America Commodore Perry Arcade, 
Toledo, Ohio 





Maritime Prof. Amherst, N. S. Fort Clint Wiezel, 82 King St., 
Photog. Assn. Cumberland St. John, N. B. 











COLOR SERVICES: Ektachrome and Ektacolor processing, dye FOR SALE—Adams retouching machir 
transfer prints, Flexichrome prints. A complete color laboratory $245.00 Have discontinued retou 

providing prompt, highest quality service. The Photo Workshop $145.00. Georgia Madden 1144 

P. ©. Box 38, Roselawn Sta., Rochester 18, N. Y 6-2 Calif 

DIRECT MAIL promotional campaigns for the portrait photo 
grapher. Keyed to your local situation; bringing in the clien 
tele you want. Forceful yet dignified. Inexpensive. Write Press 
Photo Releases, Greenfield, Ind 6-1¢ 


VELAINE—A blend of fine oil 

Retains the natural luster and 1 

Qs precoating extender thinner 

$2.35, cash or P. O. money order. Posts 

PORTRAIT STUDIO wanted. Advise in detail what you hove Velaine, P. O. Box 2386 

to offer. C. Crafton, Mansfield-Leland Hotel, Mansfield, Ohio 
6-\c FOR SALE—Pako motor driven washe 

WANTED—11x14 Eastman Kodak film holders, new or used E.K. D2, 8x10, 6 holders, $90.00. M 

in good condition. Pau! Galleries, 336 New York Ave., Brook port, Maine ’ 

lyn, N.Y 6-1 


Sacramento 





CANDID WEDDING promotion booklets, with complete picture 


story, now ready to help you boost sales. Your customers will WE PAY HIGHEST PRICES 


believe these ads originated in your studio as yours is the for 
only name on them. Highest type printed ads at lowest pos cc ~ . ~ 7" 

; USED, DISCARDED FILMS, ALL SIZES 
sible prices Impressively captioned in color and designed to . p 
bring you a vastly increased volume of busine Ready now write for quotations or ship to 

i s i s siness 
. a 

for first distribution with exclusive franchise to one photo PLASTOFILM, INC. 
gropher in each area. Protection on first-come, first-served Wheaton, Illinois 
basis. Write immediately for sample together with dota sheet Manufacturers of Reclaimed Acetate Sheets, 
and list of helpful suggestion Telaok Studio, 3090 Main St Pass Cases, Photo Loose Leaf Sheet Protectors 
Buffalo, N. Y 6-3 














< g” Get a “Round-the-Clock”’ Salesman 
| Put your portraits in Poblocki display cases 


These lifetime, all-metal cases, illuminated or non-illuminated, will 
put your best work in the public eye, day and night. They are a 
“must-have” item for studios located upstairs or off the street 


Install one or more where the public passes and watch sales rise 


Alumir 


om ‘ c ! “Toblock f. AND SONS 


2159 So. Kinnickinnie Ave 








—— MILWAUKEE 7, WIS. 
—_ 
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, EVENTUALLY 
PRINTED ENVELOPES @ , |: Miaieacote 


s 4 Slickest Thing You Ever Used 
(FOR PROOFS) - My ©=6NICHOLS BABY POSER 


8 $i Write For Free Circular 
YOUR NAME, ADDRESS AND PHONE or Send Check $14.50 
Ve 


. . 7 : , 
NUMBER PRINTED AT THE 325 Mill St. ee me 
LOWEST POSSIBLE COST! 








FOR IMMEDIATE DELIVERY 


PHOTOMAILERS SALON OIL PORTRAITS 


~ RVERS Portraits of distinctive quality; life like color and texture 
NEGATIVE opie RY ENV executed entirely in heavy brush work and giving a ft ° 
PROOF & DELIVE CARDS appearance. Most effective results on your QL, L or tapestry 
STUDIO RECORD CA papers 

ENVELOPES al 

Ps Goons DOROTHY CARVER STAFFORD 

: Grove Avenue slens F N.Y 
PROOF JACKETS : 
WHITE COMMERCIAL ENV 





WORLD'S LARGEST 
snd art department t All available on 15 
2 extra shutter, $37.5 
TODAY for your FREE pamphiet Daisies $39 * 
i rel, $69.5¢ 2 
F/4.5 Gundlach 
F/5.6 Cooke Avia 


and sample envelope 


n barre $189.5 


$199.50. Also 


NORMAG "2:2: 


1 7 WEST Ki ae | STREET WORLD‘S MARKET 


save money. Lowest ¢ 


NEW YORK 12, N.Y. enepeareee 


NEW _ ous 





wide angle 
F 


8 in barrel, $40.00 

COMMEMORATION erst” shutter, $80.00 
Dagor $200.0¢ 19 
) 
PORTRAIT cert Ae Arter 

Done in Handbrush artist’s oils, over the finest of 
copy restoration work, on portrait paper; especially 
designed for those who wish something better than 
the regular copy restoration. In all sizes from 8x10 
to 40x50 


Write us for particulars 


THE WALTER GAEHLER CO. 


104 South State St Syracuse 2, N 
Smith, 735 Fultor 


" CARBERRY a Ca 

RETOUCHING STUDIO 4 
QUALITY of DISTINCTION 

All types of negative corrections Ektar 


. 3030 W. Juneau Ave Milwoukee 8, W coy $235.00 E an dry mounting pres $130.06 


Adams St., Chicag« 

















HOW TO PROMOTE THE MODERN WEDDING 


ARE YOU GETTING YOUR SHARE OF THE WEDDING BUSINESS 


Here is successful, proven, promotiona 


INE XPE ‘NSIVE Send one dollar for sample and complete information 
p p 
NEW EXC LU SIVE Money back guarantee. 


SCHERLING’S INC., Fargo, N. D. {0 hs Siento One Phot 


In Each Community 


dea which we guarantee will increase your Wedding 
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AKRON, OH!O—Metzger Photo Supply Co., 1991-3-5 South MILWAUKEE, WIS Eastman Kodak Stores, Inc 745 North 
Main Street; 52 East Mil! Street Milwoukee Street 


AUSTIN 21, TEXAS—Copitol Photo Supplies, 2428 Guadalupe MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, Inc., 114 
Street South 5th Street 


BALTIMORE 1, MD.—Eastman Kodak Stores, Inc., 309 North NASHVILLE 3, TENN.—Geo. C 


Dury Company, 420 Union 
Charles Street 


Street 
BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue NEW ORLEANS 9, LA Eastman Kodak Stores, Inc., 928 Canal 
BALTIMORE, MD—Maryland Photo Stock Co., 219 North Liberty Street 


Street NEW YORK 10, N. Y © Photo Supply Corporation 


BOSTON 10, MASS.—Eastman Kodak Stores, Inc., 22 Franklin Broadway 


Street NEW YORK, N. Y Eastman Kodak Stores, Inc One West 39th 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. Street, New York 18, N. Y 
BUFFALO 3, N.Y J. F. Adams Co., Inc., 529 Main Street NEW YORK CITY—George Murphy, Inc., 57 East 9th Street 
CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street 
bosh Avenue PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 
CHICAGO, itt Mid-We >hoto Supp i 2 Ec Pre nut Street. 
Street PITTSBURGH 22, PA Eastman Kodak Stores, ! 606 Wood 
Str 
CHICAGO 6, ILL Norman. Willets Co., 316 West Washington treet 
Street PITTSBURGH 22, PA.-—Liberty Photo Supply, 436 Wood Street 
CINCINNATI, OH!|O—Eastman Kodak Stores, Inc., 27 West 4th ST. LOUIS 1, MO.—W. Schiller & Co., Inc., 1109 Locust Street 


Street SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave 
DALLAS, TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard nue E 

Street, Box 1710 SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 California Street 

Street SEATTLE, WASH Eastman Kodak Stores, Inc., 1319 Fourth 
DETROIT, MICH.—Eastman Kodak Stores, Inc., 1055 Wayne Avenue 

Street SYRACUSE 2, N Francis Hendricks Co., Inc., 339 South 
INDIANAPOLIS, IND.—The H. Lieber Company, 24 West Wash Warren Street 

ngton Street 


KANSAS CITY, MO Eastman Kodak Stores, Inc., 1010 Walnut 
Street 


TOLEDO, OH!IO—George |. Kohne, Inc., 602 Summit Street 


WASHINGTON 1, D. C Fuller & d’Albert, Inc., 815 Tenth 
LOS ANGELES, CALIF Eastman Kodak Stores, inc., 643 South Street, North West 
Hill Street 


- WICHITA, KANS 
MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 sath ’ 
South Court Avenue ie: 


MEMPHIS 3, TENN.—West & Wirth Photo Supply Co., 162 Mad WASHINGTON 4, D. C 


Brenner Photo Co., 933 
son Avenue 


Avenue, North West 





EXPERT RETOUCHING 
negative retouched 
Moys Landing N 
PROFESSIONAL RETO 
ation. Mr A L Tur 





QUALITY RETOUCHING. Fast serv 


RETOUCHING AND COLORING ax yroups, $ 


50. are $7 John £ 





CHER. Careful and prompt attention 


Langston, 20 E£ Jackson Blvd 


eines cect coey a. yf” KODAK PRINT LACQUER — 16-07. bottles; 
1645 Orlando St). S.W. ce 30c per bottle in case lots. 
RENCE Gee = = ” H. L. BOGGESS - Liberty, Missouri 


Write 854 Church St 











CIRKUT CAMERAS 


BOUGHT — SOLD — OVERHAULED BRUSHES 
RENT A CIRKUT CAMERA A 
PRICE $30.00 PER WEEK OR $50.00 PER MONTH 1) 
GABRIEL ALLEN — 15 EXCHANGE PLACE 
JERSEY CITY, N. J 


W 1) LD 


Free 


wre. C0. 
Sage unc aco 47, THE Catalog 
36 CALiToR! . 


ml 
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See for yourself what a dif- 
ference it makes when your 
portraits have the added eye 
appeol of Chilcote products 
The design and finish capture 
your customers’ enthusiasm 
build bigger orders. Choose 
Chilcote watt be sure 

Are you new p 


b 
tron mount NG SALES"? You 
toda 


The CHILCOTE co. 


2140 SUPERIOR AVE., CLEVELAND 14, OHIO 


Send for full information and latest catalog 


IDELITY 


CUT FILM HOLDERS 
Woiulls Binest 








Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy of any photographic annual published 
A complete index for the year is bound in the 


December issue 


~ 


Handsome Binders 


covered in blue simulated leather are now 


available for only $2.25 postpaid. Takes only 
a moment to slip in the latest issue; it may be 
as quickly removed at any time; all issues open 


flat. Better send your check today 


Charles Abel Incorporated 


519 Caxton Bidg Cleveland 15, Ohio 


PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 
Michigan Photo Shutter Co. 


170 East Water St. - - - Kalamazoo 2, Mich. 











Sloiston 


PHOTO:-CLOTH 

s 

no paste—no waste — ready cut 
to convenient sizes 
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NEGATIVE RETOUCHING highest quality work fo 

inating photographers All orrection prompt ery 

Turner, 425 Central Park West, New York, N. Y 

PROFESSIONAL PORTRAIT developing retouching printing 

coloring. Quality work guaranteed. Dependable service plu 
tisfaction. New Yorker 115% Whitehall St. S.W Atlanta 

Ga 6-1¢ 


STUDIOS FOR SALE 


COMBINATION PHOTOGRAPHIC studio and camera shop for 
sale in Rocky Mountain area. Shopping area 75,000 popula 








tion. Only complete camera shop in city. For full porticular 
write F-51 care this journal 5-2 
WE WANT to sell our studio and retire. Lew Baby Studio 
114% S. Tryon St., Charlotte, N. C 6-1 
STUDIO FOR SALE or lease. Deep tanks for sale. Write for 
detail. John Hauschild, Deshler, Ohio 6-1 
RARE OPPORTUNITY. Studio of nationally famous 
located in crt colony on beautiful Monterey Peninsula. Yeo 


photographe 


round resort, superb scenery elect clientele unlimited pos 
bilities. Lease. Sell only to responsible party capable of high 
calibre work Under $20,000.00. Write O-3) ore th journa 
‘3 
OLD ESTABLISHED portrait studio for sale, located in largest 
ty in central New York state. Widow of late owner want 
to ell Excellent reputation good location Write C-.38 ore 
this journal 6-1 
GOOD LOCATED and well equipped portrait studio in town of 
50,000. Immediate possession. Write H-86 care th journal. 6-1 
FOR SALE—Portrait studio in large midwestern ty. Best 
tion n heort of city Will finance if desired Write 
care this journal 
PHOTOGRAPHIC BARGAIN—Only studio good industrial-shopping 
city 10,000. Profit 1950 $5,000.00 951 busine doubling 
1950 Rent $27.50 nclude heat and water A teal at 
$6,000.00. Investigation encouraged. Write Pridemore Studio 
Riddie Block 9, Ravenna, Ohio 6-1 
FOR SALE—Coursen Studio, 123 Ivy Lane, Daytona Beach 
Fla. Write for details 6-1 


Make MONEY 0.0, 


WRITE TODAY FOR COMPLETE DETAILS 
STATES SMELTING & REFINING CO. 
615 VICTORY ST. + LIMA, OHIO 








CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements 

CASH MUST ACCOMPANY ALL ORDERS 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted 


MODERN PORTRAIT and commercial studio and 
established 45 year Excellent location Northern Michigan 
Fully equipped. Sacrifice $6,500.00. Write B-27 care th 
journal 6-2 
MODERN EQUIPPED, best located, long established Michigan 
portrait studio. Reasonably priced. One year will repay invest 
ment. Write B-28 care this journal 6-4 


camera sho 


STUDIO DOING PORTRAIT and commercial photography, has 
framing department, Argus cameras omateur supplies sound 
movie equipment and Norcross cards Seven room apartment 
included in rent of studio building. Symes Studio, Watkin 
Glen, N. Y 6-1 


WELL ESTABLISHED studio in southeastern Ohio. Fine location 
Schools, babies and weddings main business. Rent $40.00 
1950 gross $18,000.00, price of studio $10,000.00; less if 
sold immediately. Good supply folders, frames, film and 

ture moulding. Leaving town to enter business with father 
Don't let this offer go by without investigation. Write F-52 
care this journal 6-1 


WELL ESTABLISHED portrait studio. Same location since 1935 
Good year round business, university town, compu 
Good frame and mount stock. Speedlight 


location 
equipped it deal 
for couple. Recalled to active service. Will sacrifice $8,500.00 
Paimer Studio, 208 Michigan Theater Bidg., Ann Arbor, Mich 


‘£% 





SITUATION WANTED 


The insertion of an advertisement under ‘'Situation Wanted 
corries with it the obligation on the part of the employee 
to answer every letter he receives in response to his adver 
tisement for a position, if only with a postcard. The pub 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers 








Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%", $10.00, etc., each count as one word 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the following month 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card. 

MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abel Incorporated, 519 Caxton Bidg., Cleveland 15 
Ohio 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
@ postcard, and to return samples of work, etc., promptly 
The publishers will appreciate being advised when employ 
ers fail to accord this courtesy to employees. 








PORTRAIT PHOTOGRAPHER with experience a 


monoger 
first class studio. Expert retouching, etching 


printing 
Available for permanent photographi« 
core this journal 

EXPERT SALESLADY, mony years experience in selling por 
traits to top executives on the road. Free to travel. Depend 
able; mature; attractive personality. Best reference. Write 1-79 
care this journal 6-1 
THOROUGHLY EXPERIENCED camera and darkroom man ol 
lege groduate, pleasing personality, eeks position with mall 
town studio; eventual partnership or purchase. No 
or coupons. Own equipment and car. Write E-11) care th 
journal 6-1 


position 


canvassing 


BEST EVER SHUTTER 


Fully Synchronized 
Something new. A behind the lens 
shutter that opens, closes or makes 
instantaneous exposures. Operated 
by cable release. Write for details 
giving name of your dealer 


NATIONAL CAMERA WORKS 
804 Pine St St. Louis, Mo 








DARKROOM MAN for production studio. Must be qualified to 
handle volume printing State qualifications and background 
P. O. Box 2796, Boise, Idaho 5-2¢ 
PORTRAIT SPECIALIST for large modern air conditioned studio 
with speediight Permanent yOSItION to experienced man 
cpable of consistently outstanding portraiture. Send photo 
graph with detailed reply. Foster Studio, 404 E. Grace, Rich 
mond, Va 6-1 


WANTED: EXPERIENCED ¢ re printer and operator. Salary 
$75.00 a week. Pittsburgh distr Write P-70 care this jou 
nal 


WANTED. PART TIME salesman, preferably one selling frome 
or mounts, to handle highly prof table, we made line of 
photograph albums. Easy to sel versal Bookbindery In 

815 Ave. B, San Antonio 6, Tex 6-\« 





COMPLETE FINISHING SERVICE 
FOR PORTRAIT PHOTOGRAPHERS 


DEVELOPING, PROOFING, RETOUCHING 
PRINTING, ENLARGING, COLORING, COPIES 
o finishing service ot reasonable prices. fine quality 
dependable servic 


OSBORNE LABORATORIES 


MIAMI BLDG 505 ELM ST CINCINNATI, OHIO 











BYWORD OF THE PROFESSION! 


QUALITY 


EKTACHROME PROCESSING 
ANSCO COLOR PROCESSING 
PHOT-O-CHROME Sparkling Color Prints 
AUTHORIZED 
ANSCO COLOR FINISHER AND 
EKTACHROME PROCESSING STATION 
Write For Prices or Send Film: 


CLEVELAND COLOR SERVICE 
3974 East I3ist Street 
Dept. PP Cleveland 5, Ohio 


7 
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THE INSERT THAT 
BEAUTIFULLY FRAMES 
YOUR PHOTOGRAPHS 

FOR A LIFETIME 


Q See the cut outs on the insert 
backing. Your photograph 
slides firmly into place. No 
paste. No glue. The picture 
cannot slip. 

Q Slip the reversible insert into 
the Acetate sleeve. 
Permanently bound. Beautifully 
framed. A fitting presentation 
to highlight the quality of your 
photograph. 


FEATURES 
© Completely Acetate covered 
reversible pages. 
© Edge binding firmly sealed 
and pare’) sewed. Inserts 
can’t catch on one another. 
Binding can’t curl up. Provides “The BROADWAY” a 
permanent, sealed-in protec A luxurious, inexpensively priced album 
tion for your photographs. featuring the new HOLSON insert de- Holson 
@ Extra-wide hinge lets pages scribed above. Contour padded, Morocco 
lie flat. grain simulated leather cover. White moire Binders 
@ Immaculately white. lining. Both cover and lining are com- 
© Strong, metal corner protec- _ pletely washable. Distinctive new cover de- 5) 
tion. sign. Genuine vegetable Parchment flyleaf 
@ The only insert : printed in gold. 
awarded the New (f 
York Institute of he The new HOLSON insert illustrated above is also available in 
Photography seal of sd “The Waldorf” and in two musical albums, “The Minuet’’ and 
approval. wan the “Queen Anne.” 


Write for complete HOLSON Catalogue. These albums and other 
fine HOLSON products are sold by the leading supply houses. 


steliteli Binders, Inc. 762 Wythe Avenue, Brooklyn, N. Y. 
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a KODAK EKTACHROME FILM Basic color film for professional 


use. Processing is done by the customer or by local processing 
services. Available in all standard sheet-film sizes in both tung- 
sten and daylight types. Also available in 120 and 620 rolls in 
daylight type only. 


@ KODAK EKTACOLOR FILM A color negative sheet film which 


you can process yourself. Color quality is exceptional due to in- 
herent masking. Ideal for dye transfer prints. When a print or 
when many transparencies of the same subject are desired, this is 
the material to use. 


@ KODAK EKTACOLOR PRINT FILM) For making positive color 


transparencies from Ektacolor negatives. Can be processed in 

your own darkroom. Ideal for making quantities of duplicate 
\ transparencies or for proofing when making dye transfer prints 
\ from Ektacolor negatives. 


\ 

bKopak DYE TRANSFER PROCESS A means of obtaining 

highest quality color prints from color transparencies, direct 
separation negatives, or Ektacolor negatives. Large numbers of 
duplicates can be produced quickly with this process. 





KODAK FLEXICHROME PROCESS A quick, inexpensive, easily 
controlled method of making color prints from  black-and- 
white negatives. A dye substitution process, the colors produced 
are the closest possible approximation of a picture made by a 
standard color process. Added advantages are that copy can be 
prepared as easily for four, three, or two color reproduction, and 


\ colors changed at will. 
\ 


© KODACHROME FILM) For transparencies for projection. From 
them, Kodachrome prints can be made. Processed by Kodak. In 


135 and 828 rolls both tungsten and daylight. Also in 16- and 
8-mm. rolls for motion-picture cameras. 


For complete information on any or all of these color processes, 
see your “Kodak Products for the Professional” catalog or your 
Kodak dealer, or write to the Professional Color Sales Division. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 


TRADE -MARK 





Yhe Po fect Sate 
orCandid Hork 


Kodak Super Panchro-Press Film, 


Versatile Kodak Super Panchro-Press Film, 
Type B, and warm, easily handled Kodak 
Platino Paper make the ideal combination 
for the candid photographer who wants to 
give his clients the best possible pictures. 

Kodak Super Panchro-Press Film, Type B, 
is fast enough to give full-range negatives 
under difficult lighting conditions. In addi- 
tion to its high speed it offers excellent color 
balance and wide latitude in both exposure 
and development. It performs well with day- 
light, tungsten, fluorescent, electronic flash, 
and photoflash illumination. 


Type B—Kodak Platino Paper 


Kodak Platino Paper is available in three 
contrasts and four surface textures, provid- 
ing a selection to fit negatives of varying con- 
trasts, and the individual tastes of patrons. 
The warmth of tone produced on Platino is 
pleasing. Its printing speed is midway 
between that of Kodak Opal Paper and 
Kodabromide. With Kodak Brown Toner a 


rich, chocolate-brown color can be obtained. 


Try this combination on your next out-of-the- 
studio job. You'll like the results. You'll find 
Kodak Platino Paper at your dealer’s. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


Kodak 





